
DAFTAR PUSTAKA 

 

Alimin, Erina et al. 2022. 5 Seval Liiterindo Kreasi (SEVAL) Manajemen Pemasaran (Kajian 

Pengantar Di Era Bisnis Modern). 

 

Amalia, Kurnia, and RA Nurlinda. 2022. “Pengaruh Influencer Marketing Dan Online 

Customer Review Terhadap Purchase Intention Melalui Perceived Value Produk Serum 

Somethinc.” SIBATIK JOURNAL: Jurnal Ilmiah Bidang Sosial, Ekonomi, Budaya, 

Teknologi, dan Pendidikan 1(11): 2383–98. 

 

Antony, Richard, and Roswita Oktavianti. 2020. “Pengaruh Kredibilitas Komunikator 

Terhadap Keputusan Pembelian (Survei Terhadap Produk AHHA Atta Halilintar).” 

Prologia 4(1): 153. 

 

Appel, G., Grewal, L., Hadi, R., & Stephen, A.T. (2020). The Future of Social Media in 

Marketing. Journal of the Academy of Marketing Science, 48(1), 79–95. 

https://link.springer.com/article/10.1007/s11747-019-00695-.  

 

Ayu, Adinda., Puspita, Sari,. Alhada, Muhammad and Fuadilah Habib. 2023. “Strategi 

Pemasaran Menggunakan Fitur Shopee Live Streaming Sebagai Media Promosi Untuk 

Meningkatkan Daya Tarik Konsumen ( Studi Kasus Thrift Shop Di Kabupaten 

Tulungagung ).” Jurnal Ilmiah Wahana Pendidikan 9(17): 41–58. 

https://doi.org/10.5281/zenodo.8280759. 

 

Berger, J. (2020). Contagious: Why Things Catch On. 

https://jonahberger.com/books/contagious/.  

 

Cahyaningtyas, Riska, and tri indra Wijaksana. 2021. “Pengaruh Review Produk Dan Konten 

Marketing Pada Tiktok Terhadap Keputusan Pembelian Scarlett Whitening By Felicya 

Anglista.” journal Proceeding Of Management 8(5): 6488–98. 

 

Cheung, C.M.K., Luo, C., Sia, C.L., & Chen, H. (2020). Credibility of Electronic Word-of-

Mouth: Informational and Normative Determinants of Online Consumer 

Recommendations. International Journal of Electronic Commerce. 

https://www.tandfonline.com/journals/mjec20.  

 

Data Reportal. (2025). Digital 2025: Indonesia. https://datareportal.com/reports/digital-2025-

indonesia.  

 

Delgado-Ballester, E. 2016. Brand trust and its role in consumer behavior. European Journal 

of Marketing, 50(5/6), 1–20. 

Erkan, I., & Evans, C. (2019). The Influence of eWOM in Social Media on Consumers’ 

Purchase Intentions. Journal of Research in Interactive Marketing. 

https://www.emerald.com/insight/publication/issn/2040-7122.  

Filieri, R. (2016). What Makes Online Reviews Helpful? A Diagnosticity-Adoption Framework 

to Explain Informational and Normative Influences in e-WOM. Computers in Human 

https://link.springer.com/article/10.1007/s11747-019-00695-
https://doi.org/10.5281/zenodo.8280759
https://jonahberger.com/books/contagious/
https://www.tandfonline.com/journals/mjec20
https://datareportal.com/reports/digital-2025-indonesia
https://datareportal.com/reports/digital-2025-indonesia
https://www.emerald.com/insight/publication/issn/2040-7122


Behavior, 58, 126–138. Diakses dari: 

https://www.sciencedirect.com/science/article/pii/S0747563215301364.  

Garvin, D.A. (2020). Managing Quality: The Strategic and Competitive Edge. 

https://books.google.com/books/about/Managing_Quality.html?id=f9lQAAAAMAAJ

.  

Ghozali, I. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25 (Edisi ke-9). 

Semarang: Badan Penerbit Universitas Diponegoro. Diakses dari: 

https://bpfe.ugm.ac.id/product/aplikasi-analisis-multivariate-dengan-program-ibm-

spss-25-edisi-9/.  

Hajli, N. (2020). The Role of e-WOM and Trust in Online Social Commerce. Technological 

Forecasting and Social Change. https://www.sciencedirect.com/journal/technological-

forecasting-and-social-change.  

Heizer, J., Render, B., & Munson, C. (2020). Operations Management: Sustainability and 

Supply Chain Management (13th Edition). Pearson Education. 

https://www.pearson.com/en-us/subject-catalog/p/operations-management-

sustainability-and-supply-chain-management/P200000003285.  

Hendrayani, Eka et al. 2021. “Konsep Bauran Pemasaran 4P Dan 7P.” Manajemen Pemasaran: 

Dasar dan Konsep (June): 126. 

 

Herman, Stephen et al. 2019. “Pengaruh Etos Kerja Dan Disiplin Kerja Terhadap Kinerja 

Pegawai Dinas Energi Dan Sumber Daya Mineral Provinsi Sumatera Barat Tahun 

2019.” Jurusan Teknik Kimia USU 3(1): 18–23. 

 

Hidayah, Ida, Teguh Ariefiantoro, Dwi Widi Pratito Sri Nugroho, dan Edy Suryawardana. 

2021. “Analisis Strategi Bauran Pemasaran Dalam Meningkatkan Volume Penjualan 

(Studi Kasus Pada Pudanis Di Kaliwungu).” Solusi 19(1): 76–82. 

 

Ismagilova, E., Slade, E., Rana, N.P., & Dwivedi, Y.K. (2020). The Effect of Electronic Word 

of Mouth Communications on Intention to Buy: A Meta-Analysis. Information Systems 

Frontiers. https://link.springer.com/journal/10796. 

  

Kelly, Kelly, and Mohamad Trio Febriyantoro. 2022. “Peranan Perception Of Digital 

Celebrities Terhadap Live-Stream Shopping Intentions.” Jurnal Ecodemica Jurnal 

Ekonomi Manajemen dan Bisnis 6(1): 33–44. 

 

Kotler, P., & Keller, K. L. 2016. Marketing Management (15th ed.). Pearson Education 

Limited. 

 

Kotler, P., & Armstrong, G. (2018). Principles of Marketing (17th ed.). Harlow: Pearson 

Education. Diakses dari: https://www.pearson.com/en-us/subject-catalog/p/principles-

of-marketing/P200000006269/9780135766590.  

 

Lim, X. J., Cheah, J. H., Waller, D. S., Ting, H., & Ng, S. I. (2022). How Live Streaming 

Influences Purchase Intentions in Social Commerce: An IT Affordance Perspective. 

Journal of Theoretical and Applied Electronic Commerce Research, 17(1). 

https://www.mdpi.com/0718-1876/17/1/6.  

 

https://www.sciencedirect.com/science/article/pii/S0747563215301364
https://books.google.com/books/about/Managing_Quality.html?id=f9lQAAAAMAAJ
https://books.google.com/books/about/Managing_Quality.html?id=f9lQAAAAMAAJ
https://bpfe.ugm.ac.id/product/aplikasi-analisis-multivariate-dengan-program-ibm-spss-25-edisi-9/
https://bpfe.ugm.ac.id/product/aplikasi-analisis-multivariate-dengan-program-ibm-spss-25-edisi-9/
https://www.sciencedirect.com/journal/technological-forecasting-and-social-change
https://www.sciencedirect.com/journal/technological-forecasting-and-social-change
https://www.pearson.com/en-us/subject-catalog/p/operations-management-sustainability-and-supply-chain-management/P200000003285
https://www.pearson.com/en-us/subject-catalog/p/operations-management-sustainability-and-supply-chain-management/P200000003285
https://link.springer.com/journal/10796
https://www.pearson.com/en-us/subject-catalog/p/principles-of-marketing/P200000006269/9780135766590
https://www.pearson.com/en-us/subject-catalog/p/principles-of-marketing/P200000006269/9780135766590
https://www.mdpi.com/0718-1876/17/1/6


Lislindawati, Yusminar Wahyuningsih, and Muhammad Saputra. 2023. “Keputusan Pembelian 

Konsumen Dipengaruhi Online Live Streaming, Free Gift Dan Diskon Pada Media 

Social Tiktok.” Seminar Nasional Hasil Penelitian dan Pengabdian Masyarakat 2023: 

1–10. 

 

Liu, Y., Sun, M., & Lee, J. 2020. The influence of live streaming on consumer purchase 

intention in social commerce. Journal of Retailing and Consumer Services, 54, 102–

112. 

Laudon, K.C., & Traver, C.G. (2021). E-Commerce 2021: Business, Technology, Society (17th 

Edition). Pearson Education. https://www.pearson.com/en-us/subject-catalog/p/e-

commerce-2021-business-technology-society/P200000003444.  

M. Anang., Mahardika, Budi. 2020. “Pengantar Manajemen.” CV BUDI UTAMA (December): 

5. 

 

Mangiring, Parulian Simarmata., Hengki. 2023. “Pengaruh Video Influencer Di Sosial Media 

Terhadap Keputusan Pembelian Produk Perawatan Tubuh Pada Mahasiswa Politeknik 

Bisnis Indonesia.” Jurnal Riset Ilmu Manajemen dan Kewirausahaan 1(3): 78–89. 

https://doi.org/10.61132/maeswara.v1i3.93. 

 

Misbakhudin, Agam, and Nurul Komaryatin. 2023. “Content Marketing, Live Streaming, And 

Online Customer Reviews On Fashion Product Purchase Decisions.” IQTISHADUNA: 

Jurnal Ilmiah Ekonomi Kita 12(2): 293–307. 

 

Mokodompit, H Y, SLHVJ Lapian, and ... 2022. “…Rating, Sistem Pembayaran Cash on 

Delivery Dan Online Customer Review Terhadap Keputusan Pembelian Di Tiktok 

Shop (Studi Pada ….” Jurnal EMBA: Jurnal … 10(3): 975–84. 

https://ejournal.unsrat.ac.id/index.php/emba/article/view/43393%0Ahttps://ejournal.u

nsrat.ac.id/index.php/emba/article/download/43393/38189. 

 

Moran, G., & Muzellec, L. (2021). eWOM Credibility on Social Networking Sites: The Role 

of Social Capital. Journal of Marketing Management. 

https://www.tandfonline.com/journals/rjmm20.  

 

Mufid Suryani, Nida Nusaibatul Adawiyah, and Erlin Beliya Syahputri. 2022. “Pengaruh 

Harga Dan Online Customer Review Terhadap Keputusan Pembelian Di E-Commerce 

Sociolla Pada Masa Pandemi Covid-19.” Formosa Journal of Multidisciplinary 

Research 1(1): 49–74. 

 

Pitri, Tedi. 2023. “Pengaruh Strategi Pemasaran Terhadap Keputusan PembelianThe Effect of 

Marketing Strategy on Purchasing Decisions.” Jurnal Ekonomi, Manajemen dan 

Akuntansi Wahdiniwaty 1(2): 87–98.  

 

Prakosa, Yusuf Bagus, and Endang Tjahjaningsih. 2021. “Pengaruh Kualitas Produk, Gaya 

Hidup, Dan Pengetahuan Produk Terhadap Proses Keputusan Pembelian Sepeda Lipat 

Di Kota Semarang.” INOBIS: Jurnal Inovasi Bisnis dan Manajemen Indonesia 4(3): 

361–74. 

 

Rafiq, A. 2020. “DAMPAK MEDIA SOSIAL TERHADAP PERUBAHAN SOSIAL SUATU 

MASYARAKAT.” 1: 18–29. 

https://www.pearson.com/en-us/subject-catalog/p/e-commerce-2021-business-technology-society/P200000003444
https://www.pearson.com/en-us/subject-catalog/p/e-commerce-2021-business-technology-society/P200000003444
https://doi.org/10.61132/maeswara.v1i3.93
https://ejournal.unsrat.ac.id/index.php/emba/article/view/43393%0Ahttps:/ejournal.unsrat.ac.id/index.php/emba/article/download/43393/38189
https://ejournal.unsrat.ac.id/index.php/emba/article/view/43393%0Ahttps:/ejournal.unsrat.ac.id/index.php/emba/article/download/43393/38189
https://www.tandfonline.com/journals/rjmm20


 

Rahmawati, Ita, and Imamatus Nisma Nur Hidayah. 2021. “Analisis Experiential Marketing, 

Perceived Quality Dan Advertising Terhadap Keputusan Pembelian Pada Produk Kopi 

Good Day Cappuccino.” Jurnal Inovasi Penelitian 2(3): 843–48. 

 

Rahmayanti, Sri, and Rizky Dermawan. 2023. “Pengaruh Live Streaming, Content Marketing, 

Dan Online Customer Review Terhadap Keputusan Pembelian Pada TikTok Shop Di 

Surabaya.” SEIKO : Journal of Management & Business 6(1):337–44. 

https://journal.stieamkop.ac.id/index.php/seiko/article/view/4716. 

 

Rinaja, Atma Fadna, Ida Bagus Nyoman Udayana, and Bernadetta Diansepti Maharani. 2022. 

“Pengaruh Online Customer Review, Word of Mouth, and Price Consciousness 

Terhadap Minat Beli Di Shopee.” Publik: Jurnal Manajemen Sumber Daya Manusia, 

Administrasi dan Pelayanan Publik 9(3): 435–48. 

 

Romaniuk, J. 2021. Building Distinctive Brand Assets. Oxford University Press. 

Rusdian, Suca. 2021. “Pengaruh Diferensiasi Produk Terhadap Keputusan Pembelian (Studi 

Pada Roseberry Cake Shop Garut).” Jurnal Ekonomi dan Bisnis 8(1): 132–40. 

 

Sandra, Carolina Athalia. 2022. “Pengaruh Kualitas Produk, Harga, Dan Lokasi Terhadap 

Keputusan Pembelian Kopi Pilona.” Emabi:Ekonomi Dan Manajemen Bisnis 1(2): 93–

109. https://jurnal.ubd.ac.id/index.php/emabi. 

 

 

Sarli, Nurhadi, Esti Swastika Sari. 2023. “ANALISIS PENGGUNAAN GAYA BAHASA 

SARKASME NETIZEN DI MEDIA SOSIAL TIKTOK.” Jurnal Inovasi Hasil 

Penelitian dan Pengembangan 3(1): 1–23. 

 

Schiffman, L. G., & Wisenblit, J. (2019). Consumer Behavior (12th ed.). Harlow: Pearson 

Education. Diakses dari: https://www.pearson.com/en-us/subject-catalog/p/consumer-

behavior/P200000003006/9780134734828.  

 

Selia putri, nining handayani, Dkk. 2019. “PENGARUH PRODUK (PRODUCT), HARGA 

(PRICE), TEMPAT (PLACE), PROMOSI (PROMOTION), KONDISI FISIK 

(PHYSICAL EVIDENCE), PROSES (PROCESS), DAN ORANG (PEOPLE) 

TERHADAP KEPUTUSAN PEMBELIAN PRODUK ORIFLAME DI KOTA 

SURAKARTA.” Jurnal Penelitian dan Kajian Ilmiah Fakultas Ekonomi Universitas 

Surakarta 17(2): 2085–2215. 

 

Setyaningsih, Fatma. 2021. “Analisis Strategi Bauran Pemasaran Terhadap Peningkatan 

Pelanggan Pada Lembaga Rafi Bimbel Tangerang.” JMB : Jurnal Manajemen dan 

Bisnis 10(1): 221–30. 

 

Situmorang, Maria Kristina. 2021. “Pengaruh Perilaku Konsumen Terhadap Penggunaan Uang 

Elektronik  (Dompet Digital) Sebagai Alat Pembayaran Pada Masa Pandemi Covid – 

19 Di Kota Medan.” Maneggio: Jurnal Ilmiah Magister Manajemen 4(1): 123–30. 

http://jurnal.umsu.ac.id/index.php/MANEGGIO/article/view/6646. 

 

Solomon, M.R. (2020). Consumer Behavior: Buying, Having, and Being (13th Edition). 

https://journal.stieamkop.ac.id/index.php/seiko/article/view/4716
https://jurnal.ubd.ac.id/index.php/emabi
https://www.pearson.com/en-us/subject-catalog/p/consumer-behavior/P200000003006/9780134734828
https://www.pearson.com/en-us/subject-catalog/p/consumer-behavior/P200000003006/9780134734828
http://jurnal.umsu.ac.id/index.php/MANEGGIO/article/view/6646


Pearson Education. https://www.pearson.com/en-us/subject-catalog/p/consumer-

behavior-buying-having-and-being/P200000003476. 

 

Sugiyono. (2022). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: Alfabeta. 

Diakses dari: https://www.alfabeta.co.id/product/metode-penelitian-kuantitatif-

kualitatif-dan-rd-mpkk/.  

 

Suhyar, Salsabila Vania, and Sri Astuti Pratminingsih. 2023. “Skintific Skincare Products 

Pengaruh Live Streaming Dan Trust Terhadap Impulsive Buying Dalam Pembelian 

Produk Skincare Skintific.” 4(2): 1427–38. 

 

Tan, M L, A L Tumbel, and R J Jorie. 2021. “Pengaruh Kualitas Pelayanan Dan Harga Selama 

Pandemi Covid 19 Terhadap Kepuasan Pelanggan Di Salon Moi Manado Town 

Square.” Jurnal EMBA : Jurnal Riset Ekonomi, Manajemen, Bisnis dan Akuntansi 9(4): 

1485–93. 

 

Teuku Edyansyah, Juni Ahyar. 2021. “Pengaruh Faktor Persepsi Dan Sikap Konsumen 

Terhadap Keputusan Pembelian Rokok Mild Di Kecamatan Banda Sakti Kota 

Lhokseumawe.” JURNAL VISIONER & STRATEGIS 10: 69–78. 

 

Tjiptono, F. (2020). Strategi Pemasaran: Prinsip dan Penerapan. 

https://opac.perpusnas.go.id/DetailOpac.aspx?id=1133879.  

 

Tolan, Mita Sari, Frendy Pelleng, and Aneke Y Punuindoong. 2021. “Pengaruh Promosi 

Terhadap Keputusan Pembelian Di Online Shop Mita (Studi Pada Masyarakat 

Kecamatan Wanea Kelurahan Karombasan Selatan Lingkungan IV Kota Manado).” 

Productivity 2(5): 360–64. 

 

Triyono, Dasmadi, and A. Fidhdiarr Ariestanto TNK. 2021. “Pengaruh Promosi, Harga, 

Fasilitas, Akreditasi, Dan Lokasi Universitas Boyolali Terhadap Minat Calon 

Mahasiswa Baru.” EKOBIS : Jurnal Ilmu Manajemen dan Akuntansi 9(2):220–29. 

https://www.ejournal.uby.ac.id/index.php/ekobis/article/view/460. 

 

Turban, E., King, D., Lee, J., Liang, T.P., & Turban, D. (2020). Electronic Commerce: A 

Managerial and Social Networks Perspective. Springer. 

https://link.springer.com/book/10.1007/978-3-030-48950-0. 

 

Wahyuddin. 2022. “Pengaruh Bauran Pemasaran Terhadap Kepuasan Pelanggan Pada Toko 

Furnitur Angkasa Rahmat Unaaha.” SIBATIK JOURNAL: Jurnal Ilmiah Bidang Sosial, 

Ekonomi, Budaya, Teknologi, dan Pendidikan 1(4): 335–44. 

 

Widyamati, Sagita, Muhammad Iqbal Fasa, and Suharto. 2022. “Analisis Strategi Promosi 

Terhadap Analisa Pengembangan Produk Perbankan Syariah.” Jurnal Ekonomi Bisnis, 

Manajemen dan Akuntansi (JEBMAK) 1(3): 355–68. 

 

Wongkitrungrueng, A., & Assarut, N. (2020). The Role of Live Streaming in Building 

Consumer Trust and Engagement with Social Commerce Sellers. Journal of Business 

Research, 117, 543–556. Diakses dari: 

https://www.sciencedirect.com/science/article/pii/S0747563220303630.  

 

https://www.pearson.com/en-us/subject-catalog/p/consumer-behavior-buying-having-and-being/P200000003476
https://www.pearson.com/en-us/subject-catalog/p/consumer-behavior-buying-having-and-being/P200000003476
https://www.alfabeta.co.id/product/metode-penelitian-kuantitatif-kualitatif-dan-rd-mpkk/
https://www.alfabeta.co.id/product/metode-penelitian-kuantitatif-kualitatif-dan-rd-mpkk/
https://opac.perpusnas.go.id/DetailOpac.aspx?id=1133879
https://www.ejournal.uby.ac.id/index.php/ekobis/article/view/460
https://link.springer.com/book/10.1007/978-3-030-48950-0
https://www.sciencedirect.com/science/article/pii/S0747563220303630


Zusrony, Edwin. 2021. Perilaku Konsumen. 978th-623rd–61st ed. ed. M.Kom Robby Andika 

Kusumajaya, S.ST., M.M. Semarang, Jawa Tengah: Yayasan Prima Agus Teknik. 


