
 

168 

DAFTAR PUSTKA 

 

Chodak, G. (2024). The Future of E-commerce: Innovations and Developments. In 

The Future of E-commerce: Innovations and Developments. 

https://doi.org/10.1007/978-3-031-55225-0 

 

El-Said, O. A. (2022). Impact of online reviews on hotel booking intention: The 

moderating role of brand image, star category, and price. Tourism 

Management Perspectives, 33, 1–12. 

https://doi.org/10.1016/j.tmp.2019.100604 

 

Griffin, R. W. (2022). Fundamentals of Management (10th ed). Cengage. 

 

Kinicki, A., & Soignet, D. B. (2022). Management: a Practical Introduction, (10th 

Edition). McGraw Hill Education. 

 

Kotler, P., Armstrong. G., & Balasubramanian, S. (2024). Principles Of Marketing 

(19th ed). Pearson Education Limited.  

 

Kotler, P., Armstrong, G., & Opresnik, M. O. (2023). Marketing: An Introduction 

(15th Edition), Global Edition. In British Library Cataloguing-in-Publication 

Data. Pearson Education Limited. 

 

Kotler, P., Keller, K. L., & Chernev, A. (2022). Marketing Management (16th ed), 

Global ed). In Pearson Education Limited. 

 

Lai, X., Wang, F., & Wang, X. (2022). Asymmetric relationship between customer 

sentiment and online hotel ratings: the moderating effects of review 

characteristics. International Journal of Contemporary Hospitality 

Management, 33(6), 2137–2156. 

 

Laudon, C. K., & Traver, C. G. (2022). E-Commerce 2021–2022: Business, 

Technology, Society (17th ed.). 

 

Lee, S. W., Jiang, G., Kong, H.-Y., & Liu, C. (2021). A Difference Of Multimedia 

Consumer’s Rating And Review Through Sentiment Analysis. Multimed Tools 

Appl, 80, 3625–3642. 

 

Marshall, G. W., & Johnston, M. W. (2025). Marketing Management (2025 

Release). McGraw Hill LLC. 

 

Patma, T. S., Maskan, M., & Mulya, K. (2023). Pengantar Manajemen. In Paper 

Knowledge . Toward a Media History of Documents. 

 

Qin, Z., Shuai, Q., Wang, G., Zhang, P., Cao, M., & Chen, M. (2022). E-Commerce 



169 

 

 

(Concepts, Principles, and Application). Xi’an Jiaotong University Press. 

https://doi.org/https://doi.org/10.1007/978-981-19-6438-1 

 

Robbins, S. P., & Coulter, M. (2021). Management (15th ed.). Pearson Education 

Limited. 

 

Sari, C. R. D., & Arifin, S. (2024). The Influence Of Online Customer Reviews, 

Online Customer Ratings, And Celebrity Endorsers On E-Commerce Shopee 

Purchasing Decisions (Study on Generation Z in Tahunan District). 

International Journal of Economics, Business and Accounting Research 

(IJEBAR), 8(1), 1–14. https://doi.org/10.29040/ijebar.v8i1.12620 

 

Subagja, A. D., & Astuti, P. H. (2024). Pengaruh Bauran Pemasaran Jasa Terhadap 

Keputusan Pembelian Produk Jasa Pengiriman Pos Reguler Di Kantor Pos 

Cabang Subang. The World of Business Administration Journal, 5(2), 99–108. 

https://doi.org/10.37950/wbaj.v5i2.1893 

 

Sugiyono. (2022). Metode Penelitian Kuantitatif, Kualitatif, R&D (2nd ed.). 

Alfabeta. 

 

Wachid, A. I., & Sukaris. (2022). Pengaruh Viral Marketing , Kepercayaan Dan 

Online Customer Reviews Terhadap Keputusan Pembelian Melalui Electronic 

Commerce Yang Terdaftar Pada Indonesian E-Commerce Association Di 

Gresik. Jurnal Mahasiswa Manajemen, 2(02), 167–182. 

https://journal.umg.ac.id/index.php/mahasiswamanajemen/article/view/2979/

2317 

 

Zhang, T., Loon Lee, K., & Tamyez, P. F. M. (2025). The Influence of Online 

Customer Reviews on Brand Attitudes and Repurchase Intentions in E-

Commerce in China. Malaysian Journal of Social Sciences and Humanities 

(MJSSH), 10(2), e003203. https://doi.org/10.47405/mjssh.v10i2.3203 

 

Zhao, X. (Roy), Wang, L., Guo, X., & Law, R. (2022). The Influence Of Online 

Reviews To Online Hotel Booking Intentions. International Journal of 

Contemporary Hospitality Management, 27(6), 1343–1364. 

https://doi.org/10.1108/IJCHM-12-2013-0542 


