DAFTAR ISI

SURAT PERNYATAAN iii
KATA PENGANTAR........ vii
DAFTAR ISI.... . xi
DAFTAR TABEL.... veee XV
DAFTAR GAMBAR........... . Xvi
DAFTAR LAMPIRAN............ xvii
3N 2 O 1
PENDAHULUAN .1
1.1 Latar Belakang Penelitian ............ccocceeeiieeiieciieiieniieceeeeseee e 1
1.2 FOKuS Penelitian .......cc.cocveviiriieiiniinieiiniieiceeeese e 7
1.2.1 Pertanyaan Penelitian ...........cccoceeeiieiieciieniieniecieeeeeee e 7

1.3 Tujuan dan Kegunaan Penelitian............cccoeeieriiniiniiniieiieeeeee e 7
1.3.1 Tujuan Penelitian..........c..cceevieeriierienieeie ettt 7
1.3.2 Kegunaan Penelitian...........cccvevvieiieiieiiieiieiceieceecee s 8
1.3.2.1. Kegunaan TeOTItIS ......cccviecieerreerieeiieiieereereereeieeseeeseneseaeeeseeseesseenens 8
1.3.2.2. Kegunaan Praktis..........ccoeoeeiieiiinieeeeie e 8
BAB IL..uuiiiiiiiiininsennessennisnnsnessssessessessessessessessessesssssssssssssesssssssssssssesssssssssssssssses 9
KAJIAN PUSTAKA DAN KERANGKA PEMIKIRAN ..... 9
2.1 Tinjauan PuStaka .........c.cccoveiiiiiiiiieiieieeseeeee ettt 9
2.2 Kerangka Konseptual ...........ccoocieiiiiieiiieieeeeeeee e 18
2.2.1 KOMUNITKAST ..ottt 18
2.2.1.1. Definisi KOMUNIKAST «...c.eevviriiriiniiiiienicicnecceeccseeecee e 19

2.2.1.2. Unsur Unsur KomuniKasi..........oeeevveeeieiimeeeieieeeeeeeeeeeeeeee e 20



2.2.1.3. Fungsi KOmUniKasi .........cccceeiieiieiieiieeie e 22

2.2.1.4 Proses KOMUNIKAST ...c..covevueiiieiiieiiincniestciceeeceeeceieee e 23
2.2.2 Strategi Komunikasi Persuasif'.........c.ccoooieiieiiiiiiiiniiee e, 25
2.2.3 Komunikasi Persuasif..........ccccoceviriiiiniiiiniiencceeccecceee 27

2.2.3.1 Definisi Komunikasi Persuasif.........cccccccooviiiininiinninininicncnene 27

2.2.3.2 Tujuan Komunikasi Persuasif...........cccceevrviinienieniieieeieeeeeeenn 28

2.2.3.3 Unsur Komunikasi Persuasif..........cc.coccovriininniinniinninicncnnne 30
2.2.3 Media Digital.......cc.eevieiiiiieeieeie ettt 32
2.2 4 Media SOSTAL...c.eiiiiiiiiiiiieeeete e 33

2.2.4.1 Definisi Media Sosial menurut ahli.......c..ccccoceveneniiiininininncnnens 33

2.2.4.2 Karakteristik Media Sosial.........ccccceevirvininininenenieiecincnceceicens 35

2.2.4.3 Jeni-Jenis Media S0Sial........ccoceririniiniinieniiiiiiinccccee 36
2.2.5 INSEAGIAIM .ttt ettt ettt et et e bt e e st e e eesaae e 37

2.2.5.1 Definisi INStagram ..........c.ccceevieereiiieiieiie e seve e 37

2.2.5.2 Fitur INStagram ........ccceeriieiienieeie ettt 39
2.2.6 MASYAraKAL ......ccoeeviieiieiieiieeie ettt ettt seeeteebeereesaeesreeseseeeseenbeennaenneas 42
2.3 KerangKa TEOTILIS ...c.vvervreeerieieereeiteesiiesreseteereeteesreesseeseseesseenseeseesseenssensns 43

2.3.1 Teorm ELM .. .ooiiiiiiiiiiiieieeecee et 43
2.4 Kerangka Pemikiran .............ccoeiieiiiiiriiieii et 46

BAB IIl......... ... 50
SUBJEK, OBJEK DAN METODE PENELITIAN ......ccccccevenenunsunsensensececnees 50
3.1 Subjek Penelitian...........cccueeiieiieciieiiieiiecee ettt ereens 50
3.2 Objek Penelitian ........cccueeieeiiieiieiiesiee ettt 52
3.3 Metode Penelitian........cc.coceevuiriiiininiiniinieiceccceceeeee e 53

3.3.1 Paradigma Penelitian............ccoevieiieiiieniiieiieeeceee e 54



3.3.2 Teknik Pengumpulan Data............ccoooeeiiiiieiiieeeeeeeeeeee e 55

3.3.3 Rancangan Analisis Data .........c.cccceevieriiiiiiciieieeie e 59
3.3.4 Kredibilitas dan Tingkat Kepercayaan Hasil Penelitian ...................... 61

3.4 Membuka Akses dan Menjalin Hubungan dengan Subjek Penelitian ........ 63
3.5 Lokasi dan Jadwal Penelitian ...........cccoceeviniiniiniiniininiciniccceecieee 63
3.5.1 Lokasi Penelitian .........c.cccoveieirinininiiniinieicecicenceesecseeeceeeeeees 63
3.5.2 Jadwal Penelitian..........coceveeiiniiriiniiiiienicicsieetceseeee e 64
BABIV ... 66
HASIL PENELITIAN DAN PEMBAHASAN .. ... 66
4.1 Hasil PEnelitian ........cccoevieieieiiininiinicniesc ettt 66
4.1.1 Profil InfOrman.........ccccueoiiiiiiriininininienceceectee s 66
4.1.2 Analisis Hasil Penelitian ...........ccccocevivinininininiiiiiiiincnccceee 68
4.1.2.1 Hasil Penelitian Mengenai Jalur Sentral (Central Route) ................. 69
4.1.2.2 Hasil Penelitian Mengenai Jalur Periferal (Peripheral Route) ........ 106
4.1.2.3 Efek Persuasif.........ccccooeiiririiiiniiieenecceeeceseeeeeee e 142

4.2 Pembahasan Hasil Penelitian ..........c..coccoeveniiiiiiieiininiininincneecceenne 152
4.2.1 Jalur Sentral (Central ROULE)........cceevievieriieiieiieieeieeeecee e 152
4.2.2 Jalur Periferal (Peripheral Route)..........ccoeoeeeiieiieiiieiieieeecee 156
4.2.3 Sinergi Jalur Sentral dan Jalur Periferal.............cccoccooiiiiininnine 162
BAB V 165
KESIMPULAN DAN SARAN. ...... 165
5.1 KeSTMPUIAN......oiiciiiiiiiiiciecieeieete ettt re e eseaeesseenseeseeseees 165
5.2 SATAN....coitiiiiiieiieete et e et 167
5.2.1 Saran AKademIS........coeeiiriieiinirieiereeesee et 167

5.2.2 SarAN PraktiS. . .ooeeeeeeeeeeeeeeeeeeeeee e aeeeeeeeeeeeeeeeeeee 167



DAFTAR PUSTAKA .. .168

SURAT PERNYATAAN 174

SURAT PERNYATAAN 186




