DAFTAR PUSTAKA

Abubakar, A. A., & Ahmad, H. B. (2013). The moderating effect of technology
awareness on the relationship between UTAUT constructs and behavioural
intention to use technology: A conceptual paper. Australian Journal of
Business and Management Research, 3(2), 14-23.

Anung, R. A., Kurniawati, & Masnita, Y. (2025). Mindfulness dan ride-hailing:
Menjelajahi dampaknya terhadap niat pembelian melalui model penerimaan
teknologi. COSTING: Journal of Economic, Business and Accounting, 8(6).
https://doi.org/10.31539/f2r4e038

Arlianda, N. R., & Saputri, M. E. (2024). Pengaruh e-service quality, e-trust, dan
harga terhadap brand switching behavior pada layanan Go-Ride di aplikasi
Gojek. eProceedings of Management, 11(1).

Aw, E. C.-X,, Basha, N. K., Ng, S. I., & Sambasivan, M. (2019). To grab or not to
grab? The role of trust and perceived value in on-demand ridesharing services.
Asia Pacific Journal of Marketing and Logistics, 31(5), 1442-1465.
https://doi.org/10.1108/APJML-09-2018-0368

Azhara, R. R., & Primasari, I. (2025). The impact of rebranding on inDrive user
trust among students in Greater Bandung. Jurnal limiah Komunikasi Makna,
13(1). https://doi.org/10.30659/jikm.v13i1.38280

Batmunkh, M. (2025). An investigation of the switching behavior and why
customers switch banks in the retailing banking sector. Frontiers in
Communication, 10. https://doi.org/10.3389/fcomm.2025.1548050

Blut, M., Chaney, D., Lunardo, R., Mencarelli, R., & Grewal, D. (2024). Customer
perceived value: A comprehensive meta-analysis. Journal of Service Research,
27(4), 501-524. https://doi.org/10.1177/10946705231222295

Cahyadi, N., Junianto, P., Hakim, A. L., & Fuadi, F. (2022). Bisnis digital: Sebuah
peluang di era digital. CV. Adanu Abimata.

Chaffey, D., Hemphill, T., & Edmundson-Bird, D. (2019). Digital business and e-
commerce management (7th ed.). Pearson.

Chalermpong, S., Kato, H., Thaithatkul, P., Ratanawaraha, A., Fillone, A., Hoang-
Tung, N., & Jittrapirom, P. (2023). Ride-hailing applications in Southeast Asia:
A literature review. International Journal of Sustainable Transportation,
17(3), 298-318. https://doi.org/10.1080/15568318.2022.2032885

Chiu, C., Shiau, W.-M., Lin, C.-Y., & Shih, D.-H. (2023). Consumer intentions to
switch on-demand food delivery platforms: A perspective from the push-pull-
mooring model. Journal of Theoretical and Applied Electronic Commerce
Research, 18(4), 2217-2232. https://doi.org/10.3390/jtaer18040111

201



202

Draghici, D. E., & Constantinescu, M. (2024). Understanding consumer behaviour
in the digital era: A literature review. Proceedings of the 7th International
Conference  on  Economics and Social Sciences, 1014-1024.
https://doi.org/10.24818/ICESS/2024/070

Durand, A., Hamersma, M., van Oort, N., & Hoogendoorn, S. (2024). Digital
engagement for travel information among car and public transport users in the
Netherlands. Transportation Research Interdisciplinary Perspectives, 28,
101285.

Efendioglu, I. H. (2024). Digital consumer behavior: A systematic literature review.
Prizren Social Science Journal, 8(1). https://doi.org/10.32936/PSSJ

Febriani, S. H., Afriliani, A., Gaos, A. M. S., & Wardiyah, M. L. (2025). Analisis
tingkat persepsi mahasiswa UIN terhadap penggunaan transportasi online
(Gojek, Grab, inDrive, dan Maxim) sebagai sarana mobilitas menuju kampus.
Jurnal  Ekonomi,  Akuntansi, dan Perpajakan  (JEAP),  2(3).
https://doi.org/10.61132/jeap.v2i3.1174

Febriliani, S., Nugraha, J., & Lian, J.-W. (2025). Investigation of the students
behavior in using ride-hailing applications: Perspectives of perceived risk and
environmental awareness in Technology Acceptance Model (TAM). Journal
of Office Administration: Education and Practice, 5(3), 187-201.
https://doi.org/10.26740/joaep.v5n3.p187-201

Fauzi, A. A. (2025). Toward platform-economy continuity: Do descriptive norms
and perceived product attributes matter to youths who use ride-hailing apps?
The Asian Journal of Technology Management (AJTM), 15(2), 154-176.
https://doi.org/10.12695/ajtm.2022.15.2.5

Galang, N. A. A,, Villeno, A. M. M., Camaro, P. J., & Cabauatan, R. R. (2025).
Impact of digital platform economy and ride-hailing services on urban mobility
in Pampanga. Journal of Technology and Systems, 7(1), 28-57.

Gbadamosi, A. (2024). Consumer behaviour and digital transformation.
Routledge. https://doi.org/10.4324/9781003242031

Gonaldson, A., & Sunitiyoso, Y. (2024). Ride-hailing landscape in Indonesia: A
segmentation analysis perspective. International Research Journal of
Economics and Management Studies, 3(5), 220-233.
https://doi.org/10.56472/25835238/IRJIEMS-V315P127

Guerra-Tamez, C. R., Robles, D. C., Cortes, J. I., Flores, K. K., & Serna-
Mendiburu, G. M. (2024). Decoding Gen Z: AI’s influence on brand trust and
purchasing  behavior.  Frontiers in  Artificial Intelligence, 7.
https://doi.org/10.3389/frai.2024.1323512

Hanas, P. C., Akbar, R. R., & Siddiq, A. M. (2026). Pengaruh fitur bargaining dan
kepercayaan terhadap kepuasan pengguna aplikasi inDrive di kalangan




203

mahasiswa Bandung. IKRA-ITH Ekonomika, 9(1).
https://doi.org/10.37817/ikraith-ekonomika.v9i1.3321

Hein, A., Schreieck, M., Riasanow, T., Setzke, D. S., Wiesche, M., Béhm, M., &
Krcmar, H. (2020). Digital platform ecosystems. Electronic Markets, 30, 87-
98. https://doi.org/10.1007/s12525-019-00377-4

Hryhoryeva, M., & Leclercq, L. (2024). Competition in ride-hailing service
operations: Impacts on travel distances and service performance.
Transportation Research Record, 2678(1), 439-4509.
https://doi.org/10.1177/03611981231171155

Huda, N., Ayu, D., & Septyarini, R. (2024). Outlook ekonomi digital 2025. Center
of Economic and Law Studies (CELIOS).

Hutahaean, W. S. (2018). Dasar-dasar manajemen. Ahlimedia Press.

Idpal, Meiriza, A., Oktadini, N. R., Putra, P., & Sevtiyuni, P. E. (2024). Analisis
kualitas layanan terhadap tingkat kepuasan pengguna inDrive di Kota
Palembang. Jurnal Manajemen Informatika, 8(1).
https://doi.org/10.46880/jmika.\VVol8No1.pp57-64

Ismet, R. A., & Patrisia, D. (2025). The influence of perceived value, customer
trust, and price on switching intention through customer satisfaction in online
transportation services: A case study of Maxim application among Generation
Z in Padang City. Santhet: Jurnal Sejarah, Pendidikan, dan Humaniora, 9(1).
https://doi.org/10.36526/js.v3i2.5050

Kenney, M., & Zysman, J. (2019). Work and value creation in the platform
economy. In A research agenda for digital transformation. Edward Elgar
Publishing. https://doi.org/10.1080/13662716.2019.1602514

Lavuri, R. (2023). Ride-hailing apps’ continuance intention among millennials in
the Indian emerging market: A mediation and moderation analysis. In M.
Khosrow-Pour (Ed.), Research anthology on usage and development of open
source software (pp. 232-258). IGI Global. https://doi.org/10.4018/978-1-
6684-6766-4.ch012

Lu, C., Wang, S., & Xie, X. (2020). Factors influencing users’ adoption of ride-
hailing services: The moderating role of perceived risk. International Journal
of Environmental Research and Public Health, 17(24), 1-18.
https://doi.org/10.3390/ijerph17249382

Lu, K., & Shi, C. (2025). Why do travelers discontinue using integrated ride-hailing
platforms? The role of perceived value and perceived risk. Humanities and
Social Sciences Communications, 12, Article 344.

Malik, Purnomo, A., Haninun, & Ardiansyah, M. (2022). Administrasi & fungsi-
fungsi manajemen. Pusaka Media.




204

Maulana, M. I. (2025). Pengaruh kualitas layanan, harga, dan citra merek terhadap
keputusan konsumen dalam memilih inDrive sebagai transportasi online.
Jurnal Dimamu, 4(2). https://doi.org/10.32627/dimamu.v4i2.1429

Mogaji, E. (2024). Digital consumer management: Understanding and managing
consumer engagement in the digital environment. Routledge.
https://doi.org/10.4324/9781003389842

Moleong, L. J. (2018). Metodologi penelitian kualitatif (Edisi revisi). PT Remaja
Rosdakarya.

Mombeuil, C., & Jean Pierre, S. (2026). Unraveling user switching dynamics in
P2P mobile payments: Investigating satisfaction and trust in a duopoly market.
FinTech, 5(1), 7. https://doi.org/10.3390/fintech5010007

Nurlinda, R. A., & Anam, C. (2024). Factors influencing customer switching
intentions in online food delivery: A perspective of the push-pull-mooring
model. Jurnal Manajemen Perhotelan, 10(1), 43-54.
https://doi.org/10.9744/jmp.10.1.43-54

Pandey, V., Misra, N., Greeshma, R., Astha, A., Jeyavel, S., Lakshmana, G.,
Rajkumar, E., & Prabhu, G. (2021). Techno trend awareness and its attitude
towards social connectedness and mitigating factors of COVID-19. Frontiers
in Psychology, 12, 637395. https://doi.org/10.3389/fpsyq.2021.637395

Priporas, C.-V., Stylos, N., & Fotiadis, A. K. (2017). Generation Z consumers’
expectations of interactions in smart retailing: A future agenda. Computers in
Human Behavior, 77, 374-381. https://doi.org/10.1016/j.chb.2017.01.058

Purbohastuti, A. W., Gaffar, V., Disman, D., Furgon, C., & Hassanah, H. (2023).
Platform-based transportation company in Indonesia: Perspective brand
switching behavior on Gen Z. Journal of Eastern European and Central Asian
Research, 10(6), 867-876. https://doi.org/10.15549/jeecar.v10i6.1507

Putra, W. P., Supriyanto, W., Noraga, G. B., & Tarjono. (2025). Trust, perceived
quality, and value for money as determinants of customer loyalty: Insights from
the inDrive app. Journal of Management Science (JMAS), 8(1), 378-384.
https://doi.org/10.58812/jmas.v8i1.1528

Salim, M. A,, et al. (2021). Faktor yang memengaruhi kepuasan pelanggan dalam
layanan ride-hailing di Indonesia. Jurnal Aplikasi Bisnis dan Manajemen
(JABM), 7(1), 135-144. https://doi.org/10.17358/jabm.7.1.135

Sarman, R. (2026). Bisnis digital: Inovasi, efisiensi, dan daya saing global. PT
Refika Aditama.

Saputra, G. K. O., Ridwanudin, O., & Yuniawati, Y. (2025). The influence of
perceived ease of use and perceived usefulness on switching intention. Tourism
Scientific Journal, 10(2), 164-182. https://doi.org/10.32659/ts].v10i2.439




205

Sari, I. R., Napitupulu, D., & Supratikta, H. (2025). Factors that affecting the
adoption of ride-hailing application: case of Indonesia. Salud, Ciencia y
Tecnologia, 6, Artikel 2173. https://doi.org/10.56294/saludcyt20262173

Siswanto, B. (2021). Manajemen tenaga kerja Indonesia: Pendekatan administratif
dan operasional. Bumi Aksara.

Sugandha, A. P., & Indarwati, T. A. (2021). Pengaruh push, pull, dan mooring
terhadap switching intention pada konsumen pengguna WiFi di era pandemi
COVID-19. Jurnal IImu Manajemen, 9(4), 1537-1549.

Sugiyono. (2024). Metode penelitian kuantitatif, kualitatif, dan R&D. Alfabeta.

Suvittawat, A. (2026). Drivers of farmers’ adoption intention for soil nutrient
analyzers: Roles of awareness, perceived usefulness, and ease of use.
Agriculture, 16, 390. https://doi.org/10.3390/agriculture16030390

Terry, G. R., & Rue, L. W. (2019). Dasar-dasar manajemen. Bumi Aksara.

Tumaku, J., et al. (2023). Interplay between perceived value, trust and continuance
intention in the sharing economy. Journal of Business Research, 156, 113473.
https://doi.org/10.1016/j.jbusres.2022.113473

Utami, T., Nurdiansyah, Azizah, I. S., Rukmana, A. Y., Pradnyana, 1. M. A,
Pratiwi, P. Y., Aris, V., Wulandari, F., Awa, E., Kusumawati, B., Lishobrina,
L. F., & Purbaya, M. E. (2024). Bisnis digital: Buku ajar. Sonpedia Publishing
Indonesia.

Wardhana, A., & Iba, Z. (2023). Metode penelitian. Eureka Media Aksara.

Wardhana, A., & Yulia, Y. (2020). Pengaruh kemudahan penggunaan, nilai tidak
tergantikan, kualitas sistem, kesadaran teknologi, dan desain visual terhadap
positive word of mouth dan niat pembelian ulang dengan mediasi loyalitas
merek. Management Insight, 15(1). https://doi.org/10.33369/insight.15.1.65-
77

Wicaksono, S. R. (2022). Teori Dasar Technology Acceptance Model. Malang: CV.
Seribu Bintang. https://doi.org/10.5281/zenodo.7754254

Yao, J. (2024). A review of research on consumer perceived value. Clausius
Scientific Press.

Yapp, E. H. J.,, & Yeap, J. A. L. (2023). Assessing the determinants of customer-
perceived value and customer satisfaction in e-hailing services: An IPMA
approach. Journal of Asian Business and Economic Studies, 30(2), 122-141.
https://doi.org/10.1108/JABES-07-2021-0127

Yuen, K. F., Cai, L., Qi, G., & Wang, X. (2023). Factors influencing switching
intention in platform-based services: The role of platform relational bonds,
perceived value, and perceived switching costs. Technology in Society, 72,
102167. https://doi.org/10.1016/j.techsoc.2022.102167




206

Yu Wang & Shanyong Wang & Jing Wang & Jiuchang Wei & Chenglin Wang,
2020. "An empirical study of consumers’ intention to use ride-sharing services:
using an extended technology acceptance model,” Transportation, Springer,
vol. 47(1), pages 397-415, February. https://doi.org/10.1007/s11116-018-
9893-4

Zhao, R., & Liu, C. (2025). Consumer acceptance of digital product passports: The
roles of Technological Awareness and value orientations. Sustainability,
17(23), 10878.

Zhou, T., & Wu, X. (2024). Examining user migration intention from social Q&A
communities to generative Al. Humanities and Social Sciences
Communications. https://doi.org/10.1057/s41599-024-03540-1




