DAFTAR PUSTAKA

Armstrong, G., Kotler, P., & Opresmik, M. O. (2023). Marketing: An Introduction,
15/e, Global Edition.

Charviandi, A. (2023). MANAJEMEN PEMASARAN (PERSPEKTIF DIGITAL
MARKETING). In EUREKA MEDIA AKSARA.

Daft, R. L. (2022). Management Fourteen Edition (14th ed.). Cengage.

Fadli, Z., Santosa, A. D., Octaviani, D. W., Yudha, H. S., Fauzan, R., & Rukmana,
A. Y. (2023). MANAJEMEN PEMASARAN DIGITAL (Muttagin (ed.)). PT
GLOBAL EKSEKUTIF TEKNOLOGI.

Griffin, R. W. (2022). Management Fundamentals of (10th ed.). Cengage.

Hasibuan, M. S. . (2020). Manajemen Sumber Daya Manusia (Edisi Revi). PT.
Bumi Aksara.

Hidayat, H., Susanto, P., & Patrisia, D. (2025). Digital Marketing Strategy : The
Role of E-WOM in Mediating the Consumer Buying Decision Process Among
Instagram Followers of Food Sector MSMEs in Muara Bungo. 2(4).

IImiyah, F., & Negoro, D. A. (2026). How Digital Content Marketing , Fashion
Involvement , and Trust Influence Online Purchase Intention on TikTok : The
Mediating Role of eWOM. 6, 1374—1396.

Indrasari, D. M. (2019). Pemasaran dan Kepuasan Pelanggan. In Unitomo Press
(Cetakan Pe, Vol. 1, Issue 1). Unitomo Press.
http://www.biblioteca.pucminas.br/teses/Educacao PereiraAS 1.pdf%0Ahtt
p://www.anpocs.org.br/portal/publicacoes/rbcs 00 11/rbes11_01.htm%0Aht
tp://repositorio.ipea.gov.br/bitstream/11058/7845/1/td_2306.pdf%0Ahttps://d
ireitoufma2010.files.wordpress.com/2010/03/emi

Juanim. (2020). Analisis Jalur dalam Riset Pemasaran Pengolahan Data SPSS &
Lisrel (R. Trisnadewi (ed.)). Refika.

182



183

Khaerunnisa, S., & Ramantoko, G. (2022). Pengaruh Electronic Word of Mouth (
eWOM ) Terhadap Keputusan Pembelian Masyarakat Cirebon Di Tokopedia
The Effect Of Electronic Word of Mouth (eWOM ) On Purchase Decisions Of
The Cirebon Community In Tokopedia. 9(5), 2857-2866.

Kotler, P., Armstrong, G., & Balasubramanian, S. (2024). Principles of Marketing
(19th Editi). Pearson Education Limited.

Kotler, P., Keller, K. L., & Chernev, A. (2022). Marketing Management. In Pearson
Education Limited (16th Editi). Pearson Education Limited.

Mohamad, F., & Indriani, F. (2025). Lifestyle and Social Media Marketing as
Drivers of Electronic Word of Mouth and Their Impact on Generation Z ’ s
Online Batik Purchase Decisions. [International Journal of Economics
Development Research, 6(6), 4607—4625.

Parasari, N. S. M. A. P. F. A. C., Anggreswari, N. P. Y., & Maheswari, A. A. 1. A.
(2025). The Role of E-WOM in Mediating the Influence of Brand Image on
Product Purchasing Decisions. 13(1), 777-786.
https://doi.org/10.37641/jimkes.v1313.3132

Rachmawati, P. A., & Harsoyo, T. D. (2025). The Influence of Social Media
Marketing , Store Atmosphere , and Electronic Word of Mouth on Purchasing
Decisions at Cafe Koat Kopi. East Asian Journal of Multidisciplinary
Research (EAJMR), 4(1), 195-208.

Riska, K. K. dan D. J. (2020). PURCHASE INTENTION PADA PRODUK
SKINCARE. 2(7), 255-263.

Robbins, S. P., Coulter, M., & Randel, A. (2021). Management Global Edition.
Pearson.

Roy, K., Paul, U. K., Saurabhiwari, & Mookherjee, A. (2024). Impact of Electronic
Word of Mouth (e-WOM) on purchasing decisions: an empirical study.
Emerald Insight.

Salsabila, R. A. (2023). Pengaruh Shopping Lifestyle, Promosi Dan Harga
Terhadap Impulsive Buying Pada Produk Fashion Online Shopping
Mahasiswa. Konsumen & Konsumsi: Jurnal Manajemen, 2(3), 451-470.



184

https://doi.org/https://doi.org/10.32524/kkjm.v2i3.854

Solomon, M. R., Marshall, G. W., Stuart, E. W., & Greg, W. (2022). Real People,
Real Choices (11th ed.). Pearson Education.

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta.

Sugiyono. (2021). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta.

Sugiyono. (2023). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta.

Tania, S. (2024). EXPLORING INDONESIAN GENERATION Z MOTIVATION
IN ACCESSING SOCIAL MEDIA LIVE STREAM SHOPPERTAINMENT.
Jurnal Ilmu Komunikasi, 13(2), 336-350.
https://doi.org/https://doi.org/10.14710/interaksi.13.2.336-350

Tingga, C. P., Sholiha, W., Susanto, P. C., Handayani, T., & Junaedi, [. W. R.
(2020). SENI PEMASARAN KONTEMPORER (A. Sudirman (ed.)). CV.
MEDIA SAINS INDONESIA.

Tyas, A. P. (2024). Analisis Deskriptif Aktivitas Olahraga pada Generasi Z
Descriptive Analysis of Generation Z ° s Sport Activity Abstrak. Character
Jurnal Penelitian Psikologi, 11(02), 1085-1097.
https://doi.org/https://doi.org/10.26740/cjpp.v1 1n2.p1085-1097

Utomo, S. B. (2023). MANAJEMEN PEMASARAN. In CV HEI PUBLISHING
INDONESIA.

Veronita, R., Ariyanti, M., & Hidayah, R. T. (2025). The Effect Of Electronic Word
of Mouth (E-Wom) On Tiktok Application Towards Purchase Intention
Mediated By The Variables Of Information Quality, Information Quantity,
Information Credibility, And Brand Image On Skintific Products.
International Journal of Science, Technology & Management, 11(2), 750-761.

Wijaya, A., Jamaludin, Khudori, A. N., Tarecha, R. 1., Fauziah, Grace, E., Silitonga,
H. P., Amna, Wardhana, A., Umiyati, H., Abidin, N., & Harto, B. (2022). THE
ART OF DIGITAL MARKETING: STRATEGI PEMASARAN GENERASI
MILENIAL (A. Sudirman (ed.)). CV. MEDIA SAINS INDONESIA.



185

Zuono, T. T., Halik, A., & Prastiwi, E. H. (2025). THE ROLE OF CONTENT
QUALITY AND THE INFLUENCE OF SOCIAL MEDIA , INFLUENCERS
ON PURCHASING DECISIONS MEDIATED BY THE SHOPEE E- WOM
PLATFORM FOR FASHION PRODUCTS. August, 404—420.



