
 

162 

 

DAFTAR PUSTAKA 

 

Af’idah, N., dkk. (2025). Pengaruh Literasi dan Persepsi Kemudahan terhadap 

Minat Penggunaan E-wallet. Jurnal Pendidikan Ekonomi. 

https://doi.org/10.31932/jpe.v10i1.4361 

Alalwan, A. A. (2021). Mobile food ordering apps: An empirical study of the 

factors affecting customer e-satisfaction and continued intention to reuse. 

International Journal of Information Management, 50, 28–44. 

https://doi.org/10.1016/j.ijinfomgt.2019.04.008  

Almaiah, M. A., Al-Otaibi, S., Shishakly, R., Hassan, L., Lutfi, A., Alrawad, M., 

Qatawneh, M., & Alghanam, O. A. (2023). Investigating the role of perceived 

risk, perceived security and perceived trust on smart m-banking application 

using SEM. Sustainability, 15(13), 9908. https://doi.org/10.3390/su15139908 

Anindya, R., dkk. (2025). Pengaruh Promosi, Kemudahan dan Keamanan 

terhadap Kenyamanan Penggunaan E-wallet LinkAja. Journal Universitas 

Ichsan Satya. 

Apriani, D., dkk. (2023). Pengaruh Literasi Keuangan dan Persepsi Kemudahan 

terhadap Penggunaan E-wallet. Management Studies and Entrepreneurship 

Journal. https://doi.org/10.37385/msej.v4i6.3072  

Arner, D. W., Barberis, J., & Buckley, R. P. (2021). Fintech and RegTech in a 

Nutshell. Oxford University Press. 

Bank Indonesia. (2022). Blueprint Sistem Pembayaran Indonesia 2025. Jakarta: 

Bank Indonesia. 

Belmonte, Z. J. A., Prasetyo, Y. T., Cahigas, M. M. L., Nadlifatin, R., & Gumasing, 

M. J. J. (2024). Factors influencing the intention to use e-wallet among 

generation Z and millennials in the Philippines: An extended technology 

acceptance model (TAM) approach. Acta Psychologica, 250, 104526. 

https://doi.org/10.1016/j.actpsy.2024.104526 

Belshaw, D. (2021). What is Digital Literacy? University Press. 

Chaffey, D. (2022). Digital Business and E-Commerce Management. Pearson 

Education. 

Chawla, D., & Joshi, H. (2021). Consumer attitude and intention to adopt mobile 

wallet in India – An empirical study. Journal of Retailing and Consumer 

Services, 58, 102–109. https://doi.org/10.1108/IJBM-09-2018-0256  

Daft, R. L. (2021). Organization Theory and Design. Cengage Learning. 

Davis, F. D. (2021). Perceived Usefulness, Perceived Ease of Use, and User 

Acceptance of Information Technology. MIS Quarterly. 

https://doi.org/10.2307/249008 

https://doi.org/10.31932/jpe.v10i1.4361
https://doi.org/10.1016/j.ijinfomgt.2019.04.008
https://doi.org/10.3390/su15139908
https://doi.org/10.37385/msej.v4i6.3072
https://doi.org/10.1016/j.actpsy.2024.104526
https://doi.org/10.1108/IJBM-09-2018-0256
https://doi.org/10.2307/249008


163  

 

Desita, R., & Dewi, A. (2022). Pengaruh Kemanfaatan, Kemudahan, Risiko 

terhadap Minat E-wallet. Management Studies and Entrepreneurship Journal. 

https://ejournal.undiksha.ac.id/index.php/JAP/article/view/34881  

European Commission. (2022). The Digital Competence Framework for Citizens 

(DigComp 2.2). Luxembourg: Publications Office of the European Union. 

Fadhlan, M., dkk. (2023). Pengaruh Kemudahan dan Keamanan terhadap 

Kenyamanan Penggunaan E-wallet DANA. Jurnal ADMI. 

https://doi.org/10.56127/jaman.v3i3.1094 

Ferdiansyah, M. R., & Nur, D. I. (2023). Faktor-faktor yang mempengaruhi 

keputusan penggunaan e-wallet DANA pada mahasiswa Fakultas Ekonomi 

dan Bisnis UPN "Veteran" Jawa Timur. Management Studies and 

Entrepreneurship Journal (MSEJ), 4(6), 7970–7978. 

https://doi.org/10.37385/msej.v4i6.1939 

Ferrell, O. C., Hirt, G., & Ferrell, L. (2022). Business Foundations: A Changing 

World. McGraw-Hill. 

Fitria, A., Sari, D. P., & Rahman, A. (2024). Pengaruh literasi digital, keamanan, 

dan kemudahan terhadap minat penggunaan fintech. Jurnal Ilmiah Ekonomi 

Digital. 

Gefen, D. (2003). TAM or just plain habit: A look at experienced online shoppers. 

Journal of End User Computing, 15(3), 1–13. 

https://doi.org/10.4018/joeuc.2003070101  

Gefen, D., Karahanna, E., & Straub, D. (2021). Trust and TAM in Online Shopping. 

MIS Quarterly. 

Gefen, D., Karahanna, E., & Straub, D. W. (2003). Trust and TAM in online 

shopping: An integrated model. MIS Quarterly, 27(1), 51–90. 

https://doi.org/10.2307/30036519  

Gomber, P., et al. (2021). Digital Finance and FinTech. Journal of Management. 

Griffin, R. W. (2021). Fundamentals of Management. Cengage Learning. 

Gutiérrez-Ángel, N., Sánchez-García, J.-N., Mercader-Rubio, I., García-Martín, J., 

& Brito-Costa, S. (2022). Digital literacy in the university setting: A literature 

review of empirical studies between 2010 and 2021. Frontiers in Psychology, 

13, 896800. https://doi.org/10.3389/fpsyg.2022.896800 

Hartono, J. (2022). Sistem Informasi Keperilakuan (Edisi revisi). Yogyakarta: 

Andi. 

Hasanah, A. N., Adinugraha, H. H., & Shulthoni, M. (2025). Penggunaan e-wallet 

sebagai solusi transaksi digital pada UMKM di Kabupaten Pekalongan. 

Jurnal Ekonomi dan Bisnis, 17(1), 97–101.  

https://doi.org/10.55049/jeb.v17i1.401 

Herlinawati, E., & Krisnawati, M. (2021). Pengaruh Literasi terhadap Penggunaan 

OVO. Management Studies and Entrepreneurship Journal. 

https://ejournal.undiksha.ac.id/index.php/JAP/article/view/34881
https://doi.org/10.56127/jaman.v3i3.1094
https://doi.org/10.37385/msej.v4i6.1939
https://doi.org/10.4018/joeuc.2003070101
https://doi.org/10.2307/30036519
https://doi.org/10.3389/fpsyg.2022.896800
https://doi.org/10.55049/jeb.v17i1.401


164  

 

https://openlibrarypublications.telkomuniversity.ac.id/index.php/manageme

nt/article/view/14934 

Hidayat, R., Pratama, Y., & Lestari, S. (2023). Pengaruh digital literacy terhadap 

perilaku penggunaan e-wallet. Jurnal Manajemen dan Bisnis Digital. 

Hisrich, R. D., Peters, M. P., & Shepherd, D. A. (2022). Entrepreneurship. 

McGraw-Hill Education. 

Kotler, P., & Keller, K. L. (2021). Marketing Management. Pearson. 

Kurniawan, D., Setiawan, B., & Nugroho, A. (2024). Pengaruh persepsi kemudahan 

dan keamanan terhadap Kenyamanan Penggunaan fintech. Jurnal Ekonomi 

dan Keuangan Digital. 

Kusuma, A., & Latrini, M. Y. (2025). Pengaruh persepsi kemudahan dan manfaat 

terhadap efisiensi penggunaan e-wallet. Jurnal Manajemen dan Teknologi 

Digital, 7(1), 45–57. 

Laudon, K. C., & Laudon, J. P. (2021). Management Information Systems. Pearson. 

Laudon, K. C., & Traver, C. G. (2021). E-commerce: Business, Technology, 

Society. Pearson. 

Lee, I., & Shin, Y. J. (2021). Fintech: Ecosystem, Business Models, Investment 

Decisions. Business Horizons. https://doi.org/10.1016/j.bushor.2017.09.003  

Lestari, N., & Nugroho, R. (2024). Pengaruh kemudahan, keamanan, dan risiko 

terhadap penggunaan e-wallet. Jurnal Manajemen Teknologi Informasi. 

Li, X., Wang, Y., & Lin, Z. (2023). Understanding users’ continuance intention 

toward mobile payment: The role of perceived convenience. Electronic 

Commerce Research and Applications, 58, 101–115.  

Ly, B. (2025). Understanding customer loyalty in digital services: Insights from 

food delivery in emerging markets. Journal of Innovation and 

Entrepreneurship, 14, 77.  https://doi.org/10.1186/s13731-025-00552-2 

Maulida, S., & Pratama, I. (2022). Pengaruh literasi keuangan dan kemudahan 

penggunaan terhadap penggunaan e-wallet. Jurnal Ekonomi dan Bisnis 

Digital. 

Muzaki, R., Ahmad, N., & Noviarini, S. (2025). Pengaruh perceived convenience 

terhadap kepuasan dan niat penggunaan e-wallet. Jurnal Ekonomi Digital 

Indonesia, 6(2), 88–101. 

Ng, W. (2021). Can we teach digital natives digital literacy? Computers & 

Education.https://doi.org/10.1016/j.compedu.2012.04.016  

Nguyen, T. T., Dang, T. H., & Nguyen, H. T. (2022). Digital literacy and its impact 

on technology adoption. Sustainability, 14(3), 1–12.  

Nurfadhilah, S., dkk. (2025). Literasi Keuangan Digital dan Persepsi Keamanan 

terhadap Penggunaan E-wallet. Jurnal Kesehatan dan Ekonomi. 

https://openlibrarypublications.telkomuniversity.ac.id/index.php/management/article/view/14934
https://openlibrarypublications.telkomuniversity.ac.id/index.php/management/article/view/14934
https://doi.org/10.1016/j.bushor.2017.09.003
https://doi.org/10.1186/s13731-025-00552-2
https://doi.org/10.1016/j.compedu.2012.04.016


165  

 

Pavlou, P. A. (2003). Consumer acceptance of electronic commerce: Integrating 

trust and risk with the technology acceptance model. International Journal of 

Electronic Commerce, 7(3), 101–134. 

https://doi.org/10.1080/10864415.2003.11044275 

Porter, M. E., & Kramer, M. R. (2021). Creating Shared Value. Harvard Business 

Review. https://hbr.org/2011/01/the-big-idea-creating-shared-value  

Pratama, R., & Supriyadi, A. (2022). Pengaruh persepsi keamanan terhadap minat 

penggunaan e-wallet pada mahasiswa. Jurnal Manajemen Teknologi, 21(2), 

115–128. 

Putra, M. A., & Lestari, D. (2024). Pengaruh literasi digital dan kemudahan 

penggunaan terhadap kepuasan pengguna e-wallet. Jurnal Administrasi 

Bisnis Digital. 

Putri, F., & Rahmawati, D. (2024). Persepsi risiko, keamanan sistem, dan loyalitas 

pengguna e-wallet. Jurnal Riset Manajemen Indonesia, 9(1), 72–84. 

Ramadhani, F., Wulandari, R., & Saputra, D. (2023). Pengaruh keamanan dan 

kepercayaan terhadap penggunaan e-wallet ShopeePay. Jurnal Sistem 

Informasi dan Keuangan. 

Rasheduzzaman, M., Palash, M. S., Mostafizur, R. M., Samria, N. J., & Farid, M. 

S. (2025). Bridging the gender gap in mobile payment services: Insights from 

consumer of Bangladesh. Scientific Reports, 15, 33838. 

https://doi.org/10.1038/s41598-025-06176-6 

Saputra, F., Satriawan, N., & Saputra, R. (2024). Penerapan manajemen sekuriti 

dalam meningkatkan keamanan data pengguna pada aplikasi Dana. Orbit: 

Jurnal Ilmu Multidisiplin Nusantara, 1(3), 142–154. 

https://doi.org/10.63217/orbit.v1i3.152 

Saputra, R., & Amelia, P. (2023). Pengaruh keamanan dan kemudahan terhadap 

kepercayaan pengguna e-wallet. Jurnal Manajemen dan Sistem Informasi. 

Sari, N., & Widodo, T. (2023). Pengaruh trust terhadap Kenyamanan Penggunaan 

dompet digital di Indonesia. Jurnal Manajemen dan Bisnis, 20(3), 211–223. 

Sari, N., & Wijaya, T. (2025). Pengaruh literasi digital dan keamanan terhadap 

minat penggunaan e-wallet. Jurnal Ekonomi Digital Indonesia. 

Setiawan, A., & Lestari, R. (2022). Pengaruh kenyamanan penggunaan terhadap 

minat menggunakan e-wallet. Jurnal Bisnis dan Teknologi Informasi, 14(2), 

55–67. 

Setiawan, A., & Tambun, S. (2025). Pengaruh Digital Security dan Digital Literacy 

terhadap Minat Penggunaan QRIS. Jurnal Universitas Buddhi Dharma. 

Siswanti, R. (2023). Pengaruh Literasi Digital terhadap Penggunaan Digital 

Payment. Jurnal Ilmu Ekonomi. 

Stallings, W. (2021). Information Security: Principles and Practice. Pearson. 

https://doi.org/10.1080/10864415.2003.11044275
https://hbr.org/2011/01/the-big-idea-creating-shared-value
https://doi.org/10.1038/s41598-025-06176-6
https://doi.org/10.63217/orbit.v1i3.152


166  

 

Statista. (2024). Number of e-wallet users in Indonesia from 2021 to 2026. 

Retrieved from https://www.statista.com/ 

Statista. (2025). Most used digital payment methods in Indonesia. Retrieved from 

https://www.statista.com/ 

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Alfabeta.  

Sugiyono. (2022). Metode Penelitian Kuantitatif. Bandung: Alfabeta. 

Sugiyono. (2023). Metode penelitian kuantitatif, kualitatif, dan R&D. Alfabeta. 

Sukmawati, R., & Kowanda, A. (2022). Kenyamanan Penggunaan GoPay 

Berdasarkan Keamanan dan Persepsi Kemudahan. Jurnal Ekonomi. 

https://doi.org/10.56127/jukim.v1i05.481  

Turban, E., Pollard, C., & Wood, G. (2021). Information Technology for 

Management. Wiley. 

UNESCO. (2021). Digital Literacy Global Framework. Paris: UNESCO. 

UNESCO. (2021). Digital Literacy in Education. United Nations Educational, 

Scientific and Cultural Organization. 

van Laar, E., van Deursen, A. J. A. M., van Dijk, J. A. G. M., & de Haan, J. (2021). 

Determinants of 21st-century digital skills: A large-scale survey among 

working professionals. Computers in Human Behavior, 72, 1–10.  

https://doi.org/10.1016/j.chb.2019.06.017  

Venkatesh, V., et al. (2021). User Acceptance of Information Technology: Toward 

a Unified View. MIS Quarterly. 

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. (2003). User acceptance 

of information technology: Toward a unified view. MIS Quarterly, 27(3), 

425–478.https://doi.org/10.2307/30036540  

Venkatesh, V., Thong, J. Y. L., & Xu, X. (2021). Unified theory of acceptance and 

use of technology: A synthesis and the road ahead. Journal of the Association 

for Information Systems, 22(2), 1–45.  https://doi.org/10.17705/1jais.00428  

Vial, G. (2021). Understanding Digital Transformation. The Journal of Strategic 

Information Systems. https://doi.org/10.1016/j.jsis.2019.01.003 

Wardana, A. A., Saputro, E. P., Wahyuddin, M., & Abas, N. I. (2022). The effect 

of convenience, perceived ease of use, and perceived usefulness on intention 

to use e-wallet (Empirical study on Generation Z in Surakarta). Advances in 

Economics, Business and Management Research, 218, 386–395. 

https://doi.org/10.2991/aebmr.k.220602.051 

Warner, K. S. R., & Wäger, M. (2021). Building Dynamic Capabilities for Digital 

Transformation. Journal of Business Research. 

https://doi.org/10.1016/j.lrp.2018.12.001  

https://doi.org/10.56127/jukim.v1i05.481
https://doi.org/10.1016/j.chb.2019.06.017
https://doi.org/10.2307/30036540
https://doi.org/10.17705/1jais.00428
https://doi.org/10.1016/j.jsis.2019.01.003
https://doi.org/10.2991/aebmr.k.220602.051
https://doi.org/10.1016/j.lrp.2018.12.001


167  

 

Whitman, M. E., & Mattord, H. J. (2021). Principles of Information Security. 

Cengage Learning. 

Widayat, W., Masudin, I., & Satiti, N. R. (2020). E-money payment: Customers' 

adopting factors and the implication for open innovation. Journal of Open 

Innovation: Technology, Market, and Complexity, 6(3), 57. 

https://doi.org/10.3390/joitmc6030057 

Wijayanti, L., Putri, A., & Santoso, H. (2025). Pengaruh literasi digital dan persepsi 

kemudahan terhadap kepuasan pengguna digital payment. Jurnal Teknologi 

dan Ekonomi Digital. 

Zuni Maulidiya, N., & Khusnudin, M. (2025). Pengaruh perceived convenience 

terhadap penggunaan e-wallet di kalangan generasi muda. Jurnal Ekonomi 

Syariah dan Teknologi, 3(2), 99–110*. 

https://doi.org/10.55927/fjmr.v4i4.137

https://doi.org/10.3390/joitmc6030057
https://doi.org/10.55927/fjmr.v4i4.137

