
114 

 

DAFTAR PUSTAKA 

 

Ananda. (2022). Pemanfaatan WhatsApp Business sebagai Media Promosi dan 

Layanan Konsumen pada Toko Online Dapur Rasa. Universitas 

Muhammadiyah Surakarta.  

Andree, K. S., & Sugiyama, K. (2011). The Dentsu Way: Secrets of Cross Switch 

Marketing from the World’s Most Innovative Advertising Agency. 

McGrawHill Education.  

Berlo, D. K. (1965). Interaction: The goal of interpersonal communication. 

Campbell, J, H., &.  

Boyd, D. M., & Ellison, N. B. (2007). Social network sites: Definition, history, and 

scholarship. Journal of Computer‐mediated Communication, 13(1), 210– 

230.  

Church, K., & De Oliveira, R. (2013). What’s up with WhatsApp? Comparing 

mobile instant messaging behaviors with traditional SMS. Proceedings of 

the 15th International Conference on Human-Computer Interaction with 

Mobile Devices and Services, 352–361.  

Devito, J. A. (2012). The interpersonal communication book 13th edition. Pearson.  

Duncan, T., & Moriarty, S. E. (2005). A communication-based marketing model for 

managing relationships. Journal of Marketing, 62(2), 1–13.  

Effendy, O. U. (2017). Ilmu komunikasi teori dan praktek. Remaja Rosdakarya.  

Fill, C., & Turnbull, S. L. (2016). Marketing communications: brands, experiences 

and participation. Pearson.  

Guba, E. G., & Lincoln, Y. S. (1994). Competing paradigms in qualitative research. 

Handbook of Qualitative Research, 2(163–194), 105.  

Hidayat. (2020). Pemanfaatan Media Sosial Instagram sebagai Strategi Promosi 

Usaha Mikro.  

Hidayat. (2021). Penerapan Model AISAS dalam Strategi Komunikasi Pemasaran 

pada Akun Instagram Kopi Kenangan. UIN Sunan Gunung Djati Bandung.  

Hu, Y., Manikonda, L., & Kambhampati, S. (2014). What we Instagram: A first 

analysis of Instagram photo content and user types. Proceedings of the 

International AAAI Conference on Web and Social Media, 8(1), 595–598.  



115 

 

 

 

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges 

and opportunities of Social Media. Business Horizons, 53(1), 59–68.  

Kotler, P., & Keller, K. L. (2016). Marketing managemen. pearson education, Inc.  

Kotler, P., Setiawan, I., Kartajay, H., & Vandercammen, M. (2017). Marketing 4.0: 

le passage au digital. De boeck supèrieur.  

Lasswell, H. D. (1948). The structure and function of communication in society. 

The Communication of Ideas, 37(1), 136–139.  

Lincoln, Y. S., & Guba, E. G. (1985). Naturalistic inquiry. Newberry Park. Newbury 

Park, California, USA. CA: sage. 314-315.  

Mangold, W. G., & Faulds, D. J. (2009). Social media: The new hybrid element of 

the promotion mix. Business Horizons, 52(4), 357–365.  

Mayfield, A. (2008). What is social media.  

Miles, M. B. (1994). Qualitative data analysis: An expanded sourcebook. Thousand 

Oaks, 19.  

Moleong, L. J. (2019). Metodologi penelitian kualitatif. PT Remaja Rosdakarya 

Bandung.  

Mulyana, M. (2019). Strategi Promosi dan Komunikasi.  

Nasrullah, R. (2015). Media sosial: Perspektif komunikasi, budaya, dan 

sosioteknologi. Bandung: Simbiosa Rekatama Media, 2016, 2017.  

Nugroho. (2023). Digital Marketing Communication Strategy for Automotive 

After-Sales Services in Indonesia. Jurnal Ilmu Komunikasi Terapan.  

Putra, A., & Sari, D. (2021). Strategi komunikasi pemasaran melalui WhatsApp 

Business dalam meningkatkan minat konsumen. Jurnal Komunikasi.  

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta.  

Sugiyono, & Lestari, P. (2021). Metode Penelitian Komunikasi. Alfabeta.  

Tuten, T., Solomon, M., & Ladik, D. (2015). The teaching of social media 

marketing. Marketing Dynamism & Sustainability: Things Change, Things 

Stay the Same… Proceedings of the 2012 Academy of Marketing Science 

(AMS) Annual Conference, 475.  

  



116 

 

 

 

Waisbord, S., Shimp, L., Ogden, E. W., & Morry, C. (2010). Communication for 

polio eradication: improving the quality of communication programming 

through real-time monitoring and evaluation. Journal of Health 

Communication, 15(S1), 9–24.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


