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ABSTRACT

This research, entitled “An Analysis of the Tagline on iPhone from a Syntax
Perspective”, explores the syntactic structure and meaning of iPhone taglines from
2007 to 2025. It aims to understand how Apple uses language to sell its products
through concise and memorable taglines. Using a descriptive qualitative design
and a phenomenological method, the study analyses 23 official iPhone taglines
obtained from Apple’s website, press releases, and promotional materials. The
analysis identifies the types of phrases, such as noun phrases, verb phrases,
adjective phrases, and prepositional phrases, and interprets their meanings within
a syntactic perspective. Findings reveal that noun phrases dominate the structure
of iPhone taglines, often accompanied by superlative or descriptive adjectives to
emphasise innovation, performance, and identity. Verb and prepositional phrases,
though less frequent, are used effectively to convey transformation and
engagement. The researchers have concluded that the iPhone tagline has
minimalist, selling, clear, and emotional copywriting. Supported by the company’s
consistent image as a pioneer in technology and design. This research also
contributes to linguistic choices in advertising and offers insights for copywriters
in constructing powerful brand messages.
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