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Jatiwangi District, Majalengka Regency)

This study is entitled The Effectiveness of TikTok Media Social as a Political Party
Campaign Tool (Case Study of Ciborelang Village, Jatiwangi District, Majalengka
Regency). This study aims to determine the effectiveness of the role of TikTok social
media as a political campaign tool in Ciborelang Village, Jatiwangi District,
Majalengka Regency. With a qualitative approach and the method used is a case
study. The subjects in this study were the related parties in Ciborelang Village,
Jatiwangi District, Majalengka Regency. The results of this study indicate that: (1)
Political party campaign content to gain public attention in an effort to win the
general election contest is a way for political parties to utilize social media such as
TikTok in conveying information related to the vision, mission, and work programs
of their cadres through content such as short videos, podcasts, and recordings of
socializations that are packaged creatively to make them more interesting and easy
to digest; (2) TikTok social media has a role and function as a tool to convey visions,
missions, and work programs digitally and this also allows messages to be
conveyed quickly and efficiently thanks to features such as For You Page (FYP), (3)
The effectiveness of TikTok social media as a political party campaign tool is an
assessment of TikTok social media itself regarding how important and impactful
digital media is in efforts to win political candidates (in this case political party
cadres) in general election contests, especially in Majalengka Regency.
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