DAFTAR PUSTAKA

Aeni & Ratnasari. (2021). Pengaruh Testimoni dan Celebrity Endorser Instagram
Terhadap Keputusan Pembelian Melalui Media Sosial. Jurnal Prosiding
SNasPPM, 5(2) 416-418.

Alrubaiee, L. (2012). Relationship between B2B E-Commerce Benefits, E-
Market- place Usage and Supply Chain Management Relationship
between B2B E- Commerce Benefits, E-Marketplace Usage and Supply
Chain Management. In Article in Global Journal of Management and
Business Research.

Amstrong, G., Adam, S., Denize, S., Volkov, M., & Kaotler, P. (2018). Principles
of Marketing . Melbourne: Pearson Australia.

Assael. (2020). Customer Behavior and Marketing Action (6th) Edition. New
York: Thomson Learning.

Astri Rumondang. (2020). Pemasaran Digital dan Perilaku Konsumen. Jakarta:
Yayasan Kita Menulis.

Buchari, A. (2018). Manajemen Pemasaran dan Pemasaran Jasa. Bandung:
Alfabeta.

Bright, D. S, Cortes, A. H., Gardner, D. G., Hartm. (2021). Principles of
Management. Texas: OpenStax.

Brunet, J., Colbert, F., Laporte, S., Legoux, R., Lussier, B. (2018). Marketing
Management. Montreal: Cheneliere Education.

Combe, C. (2006). Introduction to E-Business. Management and Strategy.

D, C.,, & F, E. C. (2019). Digital Marketing: Strategy, Implementation and
Practice (7th ed.). Pearson.

Dihni, V. A. (2022, 04 12). Tokopedia, E-commerce dengan Pengunjung
Terbanyak . Retrieved from databoks.katadata.co.id:
https://databoks.katadata.co.id/-/statistik/0Oe7a20e180c049c/tokopedia-e-
commerce-dengan-pengunjung-terbanyak-pada-2021

Duncan, B., & Nick, H. (n.d.). Influencer Marketing, Who really influences. UK:
Elsevier Ltd.

204



205

Firmansyah, A. (2019). Pemasaran Produk dan Merek . Jawa Timur: Qiara
Media.

Freddy Rangkuti. (2018). Riset Pemasaran. Jakarta: PT.Gramedia Pustaka Utama.

Ghosh, P. (2021). Principles and Practices of Management. New Delhi:
University Science Press.

Grewal, D., & Levy, M. (2020). Marketing. New York: McGraw-Hill Education.

Hanaysha, J. R. (2018). An Examination of The Factors Affecting Consumer's
Purchase Decision. PSU Research Review.

Hartley, & Kerin. (2022). Marketing. New York: McGraw-Hill Education.

Howard, M., Vidgen, R., & Powell, P. (2006). Automotive e-hubs: Exploring
Motivations and Barriers to Collaboration and Interaction. The Journal of
Strategic Information Systems, 15, 51-75.

Hutahaean, W. S. (2018). Dasar Manajemen. Malang: Ahlimedia Press.

Jaya, A. R., Maruta, I. A., & Pratiwi, N. (2020). Pengaruh Brand Equity, Brand
Image dan Suasana Toko Terhadap Minat Beli. Jurnal Dinamika
Administrasi, 6, 6.

Juanim. (2020). Analisis Jalur Dalam Riset Pemasaran Pengolahan Data SPSS &
LISREL

Kalakota, B & Whinston, A. (1997). Electronic Commerce : A Manager's Guide
(2nd ed). Harlow: Addison-Wesley Professional.

Karimi, S., Holland, C. P, & Papamichail, K. (2018). The effect of prior
knowledge and decision-making style on the online purchase decision-
making process: A typology of consumer shopping behaviour. Decision
Support Systems, 77, 137-147.

Karimi, S., & Naghibi, H. (2015). Social media marketing (SMM) strategies for
small to medium enterprises (SMEs). International Journal of
Information, Business and Management, 7, 86.

Karami, K. A., & Wismiarsi, T. (2016). Pengaruh Risiko pada Keputusan Belanja
Online. In 1. P. INDOCOMPAC.

Kemp, S. (2021, 02 11). Digital 2021 : Indonesia. Retrieved from dataportal.com:
https://datareportal.com/reports/digital-2021-indonesia/



206

Kenneth, E., & Donald Baack. (2018). Integrated Advertising, Promotion and
Marketing Communication (18th edition). United Kingdom: Pearson
Education Limited.

Kleind, B. A., & Burrow, J. L. (2018.). E-Commerce Marketing. United States of
America : South Western.

Kotler, P., & Amstrong, G. (2018). Principles of Marketing Edisi 15 Global
Edition. Pearson.

Kotler, P & G, Amstrong. (2021). Principles of Marketing, Eighteenth Edition.
London: Pearson Education.

Kotler, P & Keller, K. (2018). Manajemen Pemasaran. Terjemahan : Bob
Sabran. Jakarta: Erlangga.

Krisnandi, H., Efendi, S., Sugiono. (2019). Pengantar Manajemen. Jakarta:
Lembaga Penerbitan Universitas UNAS.

Manullang, M. (2018). Dasar-dasar Manajemen. Jakarta: Ghalia Indonesia.
Mohammed. (2017). Internet Marketing. New York: McGraw-Hill.

Muljono, R. K. (2018). Digital Marketing Concept. Jakarta: Gramedia Pustaka
Utama.

Pradani. (2017). Pengaruh Kinerja Operasi, Pemanfaatan Aset, Likuiditas dan
Leverage dalam Memprediksi Pertumbuhan Laba. Jakarta: Universitas
Negeri Jakarta.

Purwana, D. (2017). Pemanfaatan Digital Marketing Bagi Usaha Mikro, Kecil dan
Menengah (UMKM). Jurnal Pemberdayaan Masyarakat Madani, 1-17.

Rangkuti. (2017). Teknik Membedah Kasus Bisnis Analisis SWOT. Jakarta:
PT.Gramedia Pustaka Utama.

Rossiter, J. R, & Smidts. A. (2022). Print Advertising : Celebrity Presenters.
Journal of Business Research, 65 (6), 874-879.

Saputri. D, & Setyawati. H. (2020). Analisis Pengaruh Beauty Vlogger Sebagai
Reference Group, Lifestyle and Brand Image. Jurnal limiah Manajemen,
Bisnis dan Akuntansi, 2, 788-801.

Sari V. A. (2017). Pengaruh Harga, Kualitas Produk dan Citra Merek Terhadap
Keputusan Pembelian. Journal of Social Politic.



207

Saveria. (2017). Analisis Digital Marketing . Depok: Universitas Indonesia.

Schiffman, L., & Wisenblit, J. (2019). Consumer Behavior (20th edition) Global
Edition. United Kingdom: Pearson.

Schimmelpfennig, C. (2018). Who is the Celebrity Endorser? A Content Analysis
of Celebrity Endorsement. Journal of International Consumer Marketing,
30(4).

Shareef. (2008). Role of Different Electronic-Commerce (EC) Quality Factors on
Purchase Decision.

Shimp T. A. (2018). Advertising, Promotion, And Other Aspect Of Integrated,
Marketing Communication. Boston: Cengage.

Subramanian, H. (2018). Decentralized Blockchain-based Electronic
Marketplaces. Communications of the ACM, 61, 78-84.

Subramanian, H., & Overby, E. (2017). Electronic Commerce, Spatial Arbitrage
and Market Efficiency. Information Systems Research, 28, 97-116.

Sugiyono,R., & Brata.,, H. (2020). The effect of prices, brand images, and after
salesservice reinforced bar steel products on consumer purchasing decisions of pt.
krakatau wajatama osaka steel. Dinasti International Journal of Education
Management and Social Science, 1(6), 945-967

Supomo, & E, N. (2022). Manajemen Sumber Daya Manusia. Bandung: Yrama
Widya.

Terry. G. R. (2019). Dasar-dasar Manajemen. Terjemahan : Ticoalu. Jakarta:
Bumi Aksara.

Tjiptono, F., & Diana. (2020). Pemasaran Jasa : Prinsip, Penerapan , Penelitian.
Yogyakarta: Penerbit ANDI.

Uly. (2022, 8 3). Nilai Transaksi E-Commerce Indonesia Menvapai Rp. 108,54

Triliun di  Kuartal 1-2022. Retrieved from  Kompas.com:
https://money.kompas.com/read/2022/08/03/211200826/nilai-transaksi-e-
commerce

White, A., Daniel, E., Ward, J., & Wilson, H. (2007). The Adaption of
Consortium E-Marketplaces. The Journal of Strategic Information
Systems, 71-103.



208

Wiratno, S. (2022, 06). Perilaku Konsumen -Commerce Indonesia. Retrieved
from kredivocorp.com: https://kredivocorp.com/wp-
content/uploads/2022/05/Kredivo-eCommerce-Behavior-Report-2022.pdf

Yasmin, A., Tasneem, S., & Fatema, K. (2017). Effectiveness of Digital
Marketing in the Challenging Age. International Journal of Management
Science and Business Administration, 1(5), 69-80.

Yustiani. R, & Yunanto. R. (2017). Peran Marketplace Sebagai Alternatif Bisnis
di Era Teknologi Informasi. Komputa : Jurnal llmiah Komputer dan
Informatika, 6, 43-48.

Zeithaml, V. A, Bitner, M. J, Gremler, D. D. (2018). Services Marketing :
Integrating Customer Focus Across the Firm, Seventh Edition. New York:
McGraw-Hill Education.



