
265 
 

DAFTAR PUSTAKA 

 

Ahmad Fuadi Tanjung, Raju Adha dan Chuzaimah Batubara. (2023). Pengaruh 

Lokasi Terhadap Keputusan Pembelian Makanan di Tom Sushi&Ramen, 

Jurnal Ekonomi Bisnis, Vol. 7 No.2. 

 
Aisyah Salsabila dan Ali Maskur. (2021). Pengaruh Kualitas Produk Terhadap 

Keputusan Pembelian Mie Gacoan (Studi Pada Pelanggan Mie Gacoan di 

Kota Semarang). Journal of Management and Business, Vol.5 No.1. 

 
Ajeng Putri Isnain, Moh. Hudi Setyobakti dan Zainul Hidayat. (2023). Analisis 

Pengaruh Kualitas Produk Terhadap Keputusan Pembelian Mie Semeru. 

Journal of Organization and Businees Management, Vol. 5 No. 3. 

 
Anissah Balqis Anggraini dan Saino. (2022). Pengaruh Lokasi Terhadap Keputusan 

Pembelian Mie Gacoan Surabaya. Jurnal Pendidikan Tata Niaga (JPTN), 

Vol.10 No.1. 

 
Aminuddin Hamdat. (2020). Manajemen Pemasaran dan Perilaku Konsumen: 

Prinsip Dasar, Srategi dan Implementasi. Cetakan Pertama, Yogyakarta: 

CV. Diandra Primamitra Media. 

 
Arif Fakhrudin, Maria Valeria dan Awan. (2022). Bauran Pemasaran. Cetakan 

Pertama, Yogyakarta: Deepublish. 

 
Ayu Sandra Ferdiana, Ferry Hariawan dan Bayu Adi. (2023). Pengaruh Lokasi 

terhadap Keputusan Pembelian pada Restoran Mie Jontor di Jl. Raya Sawen 

Tanjung Gresik. Journal of Sustainability Business Research, Vol.4 No.2. 

 
Belch, George E. and Michael A. Belch. (2020). Advertising and Promotion An 

Integrated Marketing Communications Perspective. Sixth Edition. New 

York: McGraw-Hill 

Bright S. David et al., (2019). Principles of Management. Limited Edition, Texas: 

OpenStax. 

 
Buchari Alma. (2019). Manajemen Pemasaran dan Pemasaran Jasa. Bandung: 

Alfabeta. 

 
Crinkota, R. Michael et al., (2021). Marketing Management. Fourteenth Edition, 

Gewerbestrasse: Springer Nature. 

 



266 
 

Dede Suleman et.al.  (2022). The Effect Of Product Quality On Customer Purchase 

Decisions Of Pizza Hut Restaurant In The City Of Tangerang Selatan. 

International Journal of Social and Management Studies (IJOSMAS), Vol.3 

No.6. 

 
Dikdik Harjadi dan Iqbal Arraniri. (2021). Experiental Marketing dan Kualitas 

Produk dalam Kepuasan Pelanggan Generasi Milenial. Cetakan Pertama, 

Cirebon: INSANIA.  

 
Dony Martias. (2023). The Influence of Product Quality, Location on Purchasing 

Decisions Process Malay Restaurants in Siak Sri Indrapura. International 

Journal of Business and Information Technology (IJOBIT), Vol. 4 No.2. 

 
Eta Mamang Sangadji dan Sopiah. (2020). Perilaku Konsumen. Yogyakarta: CV. Andi 

Offset. 

 
Evi Okta Viana dan Retno Hartati. (2022). Pengaruh Kualitas Produk dan Lokasi 

Terhadap Keputusan Pembelian (Studi Pada Restoran Mie Gacoan Di 

Daerah Istimewa Yogyakarta). Jurnal Cakrawangsa Bisnis, Vol. 3 No. 2. 

 

Fahmi Fahrizal Pradianto dan Hendrik Rizqiawan. (2023). Pengaruh Kualitas 

Produk dan Lokasi Terhadap Keputusan Pembelian Mie Rate “Raja Tega” 

Balopanggang Gresik. JEBS (Jurnal Ekonomi, Bisnis, dan Sosial), Vol.1 

No.1. 

 
Fandy Tjiptono. (2019). Pemasaran Jasa Prinsip, Penerapan dan Penelitian. Edisi 

Terbaru, Yogyakarta: CV. Andi. 

 
Fitriana, Syahril Hasan and Hikma Hasbi. (2023). The Effect of Product Quality 

and Location on the Purchasing Decision of Traffic Bun Grancity 

Balikpapan. Journal of Management and Science, Vol.8 No.1. 

 
Grewal, Dhruv et,al (2020). Marketing. New York: McGraw-Hill Education. 

 
Heizer, Jay, Barry Render and Chuck Munson. (2019). Operation Management 

Sustainability and Supply Chain Management. Thirteenth Edition, United 

Kingdom: Pearson Education. 

 
Heru Setiawan, Ratu Hedy Syahidah Budiarti dan Muhammad Iqbal Baihaqi. 

(2022). Pengantar Manajemen (Panduan unntuk Lebih Memahami dan 

Mengerti Kondep Manajemen). 1st Ed, Bandung: PT. Refika Aditama. 

 



267 
 

Herry Novrianda, Lestari and Marliza Ade Fitri. (2024). The Effect of Location on 

Consumer Purchasing Decisions (Case Study on Consumers of Mak 

Hengky Restaurant Air Manna South Bengkulu). Scientific Journal of 

Economics and Business, Vol.12 No.1. 

 
Hill, W.L. Charles and Gareth R. Jones (2021). Strategic Management Theory. 13th 

Ed, Boston: Cengage Learning. 

 
Hitt, A. Michael. (2021). Strategic Management (Competitiveness and 

Globalization). 12th Ed, Boston: Cengage Learning. 

 
Husni Muharam, Andri Muhamad Nuroni dan Sania Hera Swarastika. (2022) 

Pengaruh Kualitas Produk dan Lokasi Terhadap Keputusan Pembelian Pada 

Ramen Gorilla Garut. Jurnal Wacana Ekonomi, Vol. 22 No.01. 

 
I Gede Putu Banu Astawa et.al. (2021). The Influence of Product Quality and 

Location on Purchasing Decisions at Warung D'taman Restaurants in 

Tabanan. Journal Advances in Economics, Business and Management 

Research, Vol.19 No.7. 

 
Jocelyn and Amelia. (2022). Analysis of the Influence of Location on Consumer 

Purchasing Decisions on Marutama Ramen. Jurnal Nusantara Aplikasi 

Manajemen Bisnis, Vol. 7 No. 1. 

 
Jones, R. Gareth and Jennifer M. George. (2021). Contemporary Management. 10th 

Edition, New York: McGraw-Hill Education. 

 

Kerin, A. Roger and Steven W. Hartley (2022). Marketing. New York: McGraw-

Hill Education. 

 
Kotler, Philip and Gery Armstrong. (2021). Principles of Marketing. Eighteenth 

Edition. London: Pearson Edition. 

 
Kotler, Philip, Kevin Lane Keller and Alexander Chernev. (2022). Marketing 

Management. Harlow, England: Pearson Education Limited. 

 
M. Anang Firmansyah. (2019). Pemasaran Produk dan Merk (Planning & 

Strategy). Cetakan Pertama, Surabaya: CV. Qiara Media. 

 
 
Malayu S.P Hasibuan. (2019). Manajemen Dasar, Pengertian, dan Masalah. 

Jakarta: Bumi Aksara. 

 



268 
 

Maria Assumpta Wikantari. (2022). The Effect Of Product Quality On Purchase 

Decisions At  McDonald’s  Indonesian Interdisciplinary Journal of Sharia 

Economics (IIJSE), Vol.5 No.2. 

Martani, Budi Utami dan Tasya Assiva Fauziah. (2022). Pengaruh Kualitas Produk 

Terhadap Keputusan Pembelian Gokana Ramen&Teppan. Jurnal Jukim, 

Vol. 1 No. 6. 

 
Meithiana Indrasari. (2019). Pemasaran dan Kepuasan Konsumen. Cetakan 

Pertama, Surabaya: UNITOMO PRESS. 

 

Mowen, C. John. (2019). Consumer Behavior. Fifth Edition, Macmillan: Publishing 

Company. 

 
Muhammad Yusuf Saleh dan Miah Said. (2021). Konsep dan Strategi Pemasaran. 

Makasar: CV. Sah Media. 

 
Nadia Utami Lubis and Husni Mubarak. (2024). The Influence of Location on 

Purchasing Decisions at Ayam Penyet Meranti in Medan. Journal of 

Management and Business, Vol.7 Issue.1. 

 
Nirmala Sindi Tatia et.,al. (2023). Influence of Product Quality On Pizza Hut 

Purchase Decision. Jounal Economic Sean Institute, Vol.12 No. 04. 

 
Octavia Yuli Kusumawati dan Kristina Anindita Hayuningtias. (2022). Pengaruh 

Kualitas Produk Terhadap Keputusan Pembelian Mie Gacoan. Jurnal 

Penelitian Pendidikan dan Ekonomi, Vol. 19 No.02. 

 

Paul, J. Petter and James H. Donnely. (2020). A Preface to Marketing Management. 

Twelfth Edition. New York: McGraw Hill. 

 
Rambat Lupiyoadi dan A. Hamdani. (2019). Manajemen Pemasaran Jasa: Teori 

dan Praktik. Jakarta: Salemba Empat.  

 
Raymond Christian Kawet dan Frangky J. Paat. (2022). Manajemen Kualitas 

Produk dan Distribusi. Cetakan Pertama, Manado: MBB Press. 

 
Schermerhorn, R. John et al., (2020). Management. Fifth Canadian Edition, United 

States: John Wiley & Sons Canada. 

 
Schiffman G. Leon and Joseph L. Wisenblit. (2019). Consumer Behavior. Twelfth 

Edition, United Kingdom: Pearson. 

 



269 
 

Schiffman, G. Leon and Leslie Lazar Kanuk. (2019). Consumer Behavior. New 

Jersey: Pearson Prestice Hall.  

 
Sofjan Assauri. (2021). Manajemen Pemasaran. Depok: Raja Grafindo Persada. 

 
Solomon, Michael R. (2019). Consumer Behavior Buying, Having and Being. 12th 

Edition. England: Pearson Education Limited. 

 

Sopyan Saori, Deya Mentari Octavia Anugerah, Anak Agung Putu Ayu, Ibrohim 

dan Kholipah Al Mugni. (2021). Analisis Kinerja Pemasaran Pada Industri 

Makanan (Studi Kasus UMKM CV. Nj Food Industries, Kabupaten 

Sukabumi). Jurnal Inovasi Penelitian, Vol. 1 No. 11.  

 
Stanton, J. William. (2020). Fundamental of Marketing. Seventh Edition, New 

York: McGraw-Hill. 

 
Sugiyono. (2019). Metode Penelitian Kuantitatif. Cetakan Kedua, Bandung: CV. 

Alfabeta.  

 

Suwanda. (2024). The Influence Of Product Quality On Purchasing Decisions At 

Mie Gacoan Restaurants In Bekasi City. Tec Empresarial Journal, Vol.19 

No.1. 

 
Suwardjoko P. Warpani. (2020). Pengelolaan Lalu Lintas dan Angkutan Jalan. 

Bandung: ITB. 

 

Teddy Chandra. (2020). Service Quality, Consumer Satisfaction Dan Consumer 

Loyalty. Cetakan Pertama, Pekanbaru: CV. IRDH. 

 

Yoesoep Edhie Rachmad. (2022). Manajemen Pemasaran. Cetakan Pertama, 

Purbalingga: Eureka Media Aksara. 

 

Yudhi Koesworodjati. (2021). Prinsip Dasar Perilaku Konsumen Ancangan 

Strategi Pemasaran. Cetakan Pertama, Bandung: Fakultas Ekonomi dan 

Bisnis Universitas Pasundan.  


