
 

 

86 

 

DAFTAR PUSTAKA 

Agustina, L., & Hartono, S. (2022). KBRI Tokyo Dorong Pertukaran Budaya Antar 

Generasi Muda Indonesia dan Jepang. Kemdikbud.Go.Id. 

AS, B. (2018). The Study of Foreign Policy in International Relations. Journal of 

Political Sciences & Public Affairs, 06(04). https://doi.org/10.4172/2332-

0761.1000337 

Asthu, A. A., & Putra, W. K. (2021). Demographical Analysis and Cultural 

Characteristic to Attract Japanese Tourists to Indonesia. Binus Business 

Review, 12(3), 231–239. https://doi.org/10.21512/bbr.v12i3.6789 

Badan Keahlian Sekretariat Jenderal DPR RI. (2023). Analisis Ringkas Cepat: 

Urgensi Penguatan Daya Saing Pariwisata Untuk Meningkatkan 

Perekonomian Nasional. Www.Bk.Dpr.Go.Id, 1–44. 

Badan Pusat Statistik. (2020). Laporan Perekonomian Indonesia 2020. 

Bagus, I. G., Utama, R., Putu, N., Krismawintari, D., Junaedi, I. W. R., & Andiena, 

P. A. (2023). Visitor segmentation of heritage tourist attraction in Indonesia 

using google trend analysis. 9(1), 457–465. 

Barnett, M., & Duvall, R. (2005). Power in international politics. In International 

Organization (Vol. 59, Issue 1). https://doi.org/10.1017/S0020818305050010 

Bhagaskoro, P., Pasopati, R. U., & Syarifuddin. (2019). Proceedings of 

International Conference on Language, Literary and Cultural Studies (ICON 

LATERALS 2016). Proceedings of International Conference on Language, 

Literary and Cultural Studies (ICON LATERALS 2016) Widyaloka 

Auditorium, October, 1–13. 

Buzan, B., & Lawson, G. (1999). Global Transformations. In ReVisions (Vol. 22). 

Cholik, D. M. A. (2017). THE DEVELOPMENT OF TOURISM INDUSTRY IN 

INDONESIA : 5(1), 49–59. 

Creswell, J. W., & Creswell, J. D. (2018). Research Design: Qualitative, 

Quantitative adn Mixed Methods Approaches. Sage Publications, Inc. 

Cull, N. J. (2009). Public Diplomacy: Lesson from the Past. Figueroa Press. 

Destinasi Wisata Berbasis Sustainable Tourism di Indonesia. (n.d.). 

DSP. (n.d.). 

Fakta Menarik Pariwisata Indonesia, Banyak Diakui Dunia. (n.d.). 

Firdausi, A. (2021). Diplomasi budaya Indonesia di Jepang melalui Rumah Budaya 

Indonesia. Repository.Uinjkt.Ac.Id, 11, 91. 

Handayani, N. (2016). THE ESTABLISHMENT OF RUMAH BUDAYA 

INDONESIA (RBI) IN SINGAPORE. Universitas Muhammadiyah Yogyakarta. 

Herdiyanti, N. A. (2022). DIPLOMASI INDONESIA DALAM MEMPROMOSIKAN 

PARIWISATAINDONESIA KE JEPANG PERIODE 2015-2019. 1–23. 

Iwan Setiawan. (2019). Potensi Destinasi Wisata Di Indonesia Menuju 



 

 

87 

 

Kemandirian Ekonomi. Prosiding Seminar Nasional Multi Disiplin Ilmu & 

Call for Papers Unisbank (Sendi_U), 53(9), 1–6. 

Jalalpour, S., & Shojaeifar, J. (2017). The Tourism Industry and The International 

Relations. World Journal of Environmental Biosciences, 6, 68–72. 

www.environmentaljournals.org 

James Elliott. (1997). Politics and public sector management. In Angewandte 

Chemie International Edition, 6(11), 951–952. 

Jumlah Devisa Sektor Pariwisata - Tabel Statistik - Badan Pusat Statistik 

Indonesia. (n.d.). 

Jumlah Kunjungan Wisatawan Mancanegara ke Indonesia Menurut Kebangsaan - 

Tabel Statistik - Badan Pusat Statistik Indonesia. (n.d.). 

Kazemi, M. (2013). Tourism Management (Seventh). Publications. 

Kedutaan Besar Republik Indonesia-Tokyo. (2020). Laporan Kinerja Kbri Tokyo 

2020. 

Kementerian Pariwisata dan Ekonomi Kreatif Republik, & Indonesia. (2019). 

Passenger Exit Survey 2016. https://kemenparekraf.go.id/%0Apublikasi-

passenger-exit-survey/Passenger-Exit-%0ASurvey-2016 

Kementerian Pendidikan dan Kebudayaan. (2013). Rencana Strategis Kementerian 

Pendidikan dan Kebudayaan Tahun 2010-2014. 

Kementerian Pendidikan dan Kebudayaan. (2014a). Kriteria Negara yang Dipilih 

untuk Dibangun Rumah Budaya Indonesia. 

Kementerian Pendidikan dan Kebudayaan. (2014b). Peraturan Menteri Pendidikan 

dan Kebudayaan Nomor 99 Tahun 2014 Tentang Rumah Budaya/pusat 

Kebudayaan Indonesia di Luar Negeri. 

Mengenal 10 Destinasi Prioritas Pariwisata Indonesia. (n.d.). 

Nuruddin, Ma’rufin, A. F., Wirawan, P. E., & Pantiyasa, I. W. (2020). CULTURAL 

HERITAGE TOURISM IN INDONESIA POTENTIAL OF “ GUNUNG 

GANGSIR TEMPLE ” AS A. Systematic Reviews in Pharmacy, 11(12), 283–

289. 

Nye, J. S. (2004). Soft Power: The Means To Success In World Politics. 

PublicAffairs. https://books.google.co.id/books?id=hTBxIMnpMloC 

Nye, J. S. (2008). Public diplomacy and soft power. Annals of the American 

Academy of Political and Social Science, 616(1), 94–109. 

https://doi.org/10.1177/0002716207311699 

Papaioannou, K. (2022). Cultural Diplomacy and Nation Branding in Modern 

Competitive International Environment. European Journal of Humanities and 

Social Sciences, 2(5), 45–49. https://doi.org/10.24018/ejsocial.2022.2.5.302 

Pariwisata, K., Ekonomi, D. A. N., Pariwisata, B., & Ekonomi, D. A. N. (2023). 

Kementerian pariwisata dan ekonomi kreatif/ badan pariwisata dan ekonomi 

kreatif. 2(186), 5–8. 

Parlementaria Terkini - Dewan Perwakilan Rakyat. (n.d.). 



 

 

88 

 

Pham, M. J. A. (2013). Food as Communication: A Case Study of South Korea’s 

Gastrodiplomacy. Journal of International Service. 

Pudjiatmoko. (2008). Indonesia aktif dalam Minato Matsuri di Kesennuma. 

Putra, A. N. (2022). DEVELOPMENT OF CULTURAL TOURISM THROUGH 

THE INTERPRETATION OF INDONESIAN LOCAL WISDOM. LIAISON 

JOURNAL OF BEST, 1(1), 16–24. 

Putri, R. S. (2020). Diplomasi Kebudayaan Indonesia melalui Rumah Budaya 

Indonesia di Turki. Repository.Uinjkt.Ac.Id, October, 1–102. 

Rumah Budaya Indonesia | Facebook. (n.d.). 

Rumah Budaya Indonesia KBRI Tokyo Undang Warga Jepang Wisata Virtual ke 

Yogyakarta. (n.d.). 

Schloskyt, M. G., & Damayanti, A. (2022). The Strengthening of the Indonesia 

Cultural DIplomacy Towards Japan Through Rumah Budaya Indonesia. 

International Journal of Science Academic. 

Senja, A. P. M., & Nursastri, S. A. (2019). Alasan Utama Turis Asing Berwisata ke 

Indonesia. Kompas. 

https://travel.kompas.com/read/2019/03/26/171100327/alasan-utama-turis-

asing-berwisata-ke-indonesia 

SESRIC. (2018). International Tourism in D - 8 Member states: status and 

prospects. 

Taufik. (2016). GOVERNANCE VALUE CHAIN: PENGEMBANGAN WISATA 

TELUK PALU. Jurnal Ilmu Politik Dan Komunikasi, VI(2), 51–62. 

Telfer, D. J., & Sharpley, R. (2007). Tourism and development in the developing 

world. In Tourism and Development in the Developing World. 

https://doi.org/10.4324/9780203938041 

The World Bank. (2015). GDP-Japan. World Bank. 

https://data.worldbank.org/indicator/NY.GDP.MKTP.KD?end=2022&locatio

ns=JP&start=2015 

Tokyo, K. (2020). Renstra KBRI Tokyo 2020-2021.pdf. 

Tokyo, K. (2021). Laporan Kinerja 2021 Direktorat Jenderal P2P. KBRI Tokyo, 

85910031(021), 1–5. 

UNESCO. (2019). World Heritage Convention of Indonesia. UNESCO. 

https://whc.unesco.org/en/statesparties/id 

Vanhove, N. (2011). The Economics of Tourism Destinations (Vol. 19, Issue 5). 

Routledge. https://doi.org/10.4324/9780080969978 

Wei, C. (2020). Public Diplomacy : Functions , Functional Boundaries and 

Measurement Methods. Heritage, 1–12. 

https://doi.org/10.5772/intechopen.92664 

Wildan, M. (2017). Pengembangan Rumah Budaya Indonesia. KEMENDIKBUD. 

Winarta, K. (2015). Indonesia Akhirnya Punya Rumah Budaya di Jepang. Liputan6. 



 

 

89 

 

Wonderful Indonesia. (n.d.). Destinations. Retrieved May 2, 2024, from 

https://www.indonesia.travel/id/en/destinations.html 

World Economic Forum. (2017). The Travel & Tourism Competitiveness Report 

2017. https://www3.weforum.org/docs/WEF_TTCR_2017_web_0401.pdf 

Yuliana Sari, N. K., Anom Wiranata, I. made, & Kawitri Resen, P. T. (2022). 

Diplomasi Budaya Indonesia Melalui RBI Dalam Menanamkan Citra Positif 

Di Jepang Pada Tahun 2017-2020. Jurnal DIKSHI, 2(2), 89–103. 

https://ojs.unud.ac.id/index.php/hi/article/view/86298/45072 

Yuza, B. P. (2016). Strategi Indonesia Menggunakan Rumah Budaya Sebagai 

Sarana Diplomasi Kebudayaan Terhadap Jerman. Jom Fisip, 3(1), 2–3. 

Zuraya, N. (2014). Indonesia Bangun Rumah Budaya di 10 Negara. Republika 

News. 

 


