DAFTAR PUSTAKA

Aljumah, A. 1. (2023). Examining the effect of social media interaction, E-WOM,
and public relations: Assessing the mediating role of brand awareness.
International Journal of Data and Network Science, 7(1), 467-476.
https://doi.org/10.5267/;.1jdns.2022.8.012

Apriastuti, N. M. D., Anggraini, N. P. N., & Ribek, P. K. (2022). Pengaruh Brand
Awareness dan Electronic Word of Mouth (EWOM) Terhadap Keputusan
Pembelian di Situs Belanja Online Shopee di Kota Denpasar. Emas, 3(10),
71-80.

Akromah, S. (2024). PENGARUH KOMUNIKASI PERSUASIF, LIVE SELLING,
DAN KUALITAS PRODUK TERHADAP NIAT UNTUK MEMBELI SAAT
LIVE SHOPPING DI SHOPEE (Studi Kasus Pada Pengguna Shopee Live
Brand Skincare Somethinc) (Doctoral dissertation, UPN" Veteran" Jatim).

Amstrong, G., & Philip, K. (2012). Dasar-dasar pemasaran. Jilid I, Alih Bahasa
Alexander Sindoro dan Benyamin Molan. Jakarta: Penerbit Prenhalindo.

Amallia, A. R., & Syaefulloh. (2023). Pengaruh Fitur Live Shopee dan Product
Browsing terhadap Online Impulsif Buying melalui Shopping Enjoyment
pada Produk Fashion (Studi Empiris pada Mahasiswa Pelanggan E-
Commerce Shopee di Kota Pekanbaru). A/ Qalam: Jurnal Ilmiah
Keagamaan dan Kemasyarakatan, 17(6), 3809-3833.
https://doi.org/10.35931/aq.v1716.2815

Assauri, S. (2010). Management Pemasaran. Edisi Pertama Cetakan Kesepuluh.
Jakarta : PT Raja Grafindo Persada.

Bergkvist, L., & Taylor, C. R. (2022). Reviving and Improving Brand Awareness
As a Construct in Advertising Research. Journal of Advertising, 51(3), 294—
307. https://doi.org/10.1080/00913367.2022.2039886

Chen, C. C., & Lin, Y. C. (2018). What drives live-stream usage intention? The
perspectives of flow, entertainment, social interaction, and

endorsement. Telematics and Informatics, 35(1), 293-303.

130



131

Durianto, D., & Sugiarto, T. S. (2001). Strategi menaklukkan pasar melalui riset
ekuitas dan perilaku merek. Jakarta: Gramedia Pustaka Utama.

Hutabarat, Z., & Surya, L. R. (2022). THE EFFECT OF BRAND POPULARITY,
BRAND AWARENESS, PERCEIVED QUALITY ON THE
REPURCHASE INTENTION OF HYUNDAI ELECTRIC CAR. The 2nd
International Conference on Entrepreneurship (IConEnt) Sustainability Of
Cultural Entrepreneurship, 178—194.

Joel, D., Kairupan, L., Ayu, O., Stie, Y., & Yogyakarta, Y. (2021). PENGARUH
PUBLIC RELATION, ADVERTISING, DAN WORD OF MOUTH
TERHADAP BRAND AWARENESS PRODUK UMKM: STUDI KASUS
PADA TOKO X CAKE AND BAKERY. Jurnal Riset Manajemen dan
Bisnis, 16(1), 1-15.

Kartikasari, R. A., & Suyatno, D. F. (2023). Analisis Kepuasan Pengguna Live
ShoppingAplikasi Shopee Menggunakan Metode End User Computing
Satisfaction (EUCS) dan Performance,Information, Economic, Control,
Efficiency, and Service(PIECES). JEISBI (Journal of Emerging
Information System and Business Intelligence), 4(2), 146—155.

Kotler, P, & Keller, K. L. (2009). Manajemen Pemasaran, Jakarta:
Erlangga. Laksana. Terjemahan Fajar.

Kotler, P.a. (2012). Marketing Management, Edisi 14, New Jerser: Prentice-Hall
published.

Kotler, P.a. and Keller, Kevin L . Marketing Management, 15" Edition, New Jerser:
Peasrin Prentice-Hall.inc

Kotler dan Keller (2017). Manajemen Pemasaran. Edisi 12. Jakarta: Erlangga

Kotler dan Keller (2012). Manajemen Pemasaran. Edisi 12. Jakarta: Erlangga

Kotler dan Gary Amstrong. (2016). Dasar-dasar Pemasaran.Jilid 1, Edisi
Kesembilan,. Jakatra:Erlangga. P125

Khuong, M. N., & Tram, V. N. B. (2015). The Effects of Emotional Marketing on
Consumer Product Perception, Brand Awareness and Purchase Decision —
A Study in Ho Chi Minh City, Vietnam. Journal of Economics, Business and
Management, 3(5), 524-530. https://doi.org/10.7763/JOEBM.2015.V3.240



132

Li, M., Wang, Q., & Cao, Y. (2022). Understanding Consumer Online Impulse
Buying in Live Streaming E-Commerce: A Stimulus-Organism-Response
Framework. International Journal of Environmental Research and Public
Health, 19(7), 4378-4394. https://doi.org/10.3390/ijerph19074378

Ma, A. K., Liao, W., & Liu, Z. (2022). The Future of e-Commerce: Live Stream
Shopping and Purchase Intention Post-COVID-19. International Journal of
Electronic Commerce Studies, 13(3), 147-185.
https://doi.org/10.7903/ijecs.2129

Miotkowska, K., & Kowalik, I. (2023). Mazovia brand awareness among corporate
customers: implications for local authorities. Central European
Management Journal. https://doi.org/10.1108/CEMJ-10-2021-0114

Murty, D., & Khasanah, 1. (2015). ANALISIS PENGARUH HARGA, KUALITAS
PRODUK DAN CITRA MEREK TERHADAP KEPUTUSAN
PEMBELIAN AIR MINUM DALAM KEMASAN MEREK PELANGI
KEMASAN 600ML DI SEMARANG. Diponegoro Journal of
Management, 4(2), 1-11.

Mangkunegara, A. P. (2015). Sumber Daya Manusia Perusahaan. Cetakan kedua
belas. Bandung: Remaja Rosdakarya.

Mustafid, A. G. (2008). Pengaruh Atribut Produk Terhadap Keputusan Pembelian
Kripik Pisang Kenali Pada Pd Asa Wira Perkasa Di Bandar
Lampung. Jurnal Bisnis dan Manajemen, 4(2).

Mangkunegara, A. A. P. (2015). Manajemen sumber daya manusia perusahaan.

Nurjanah, S. F., Kurniati, R. R., & Zunaida, D. (2019). PENGARUH E-
COMMERCE TERHADAP KEPUTUSAN PEMBELIAN PADA
BELANJA ONLINE SHOPEE. JIAGABI (Jurnal Ilmu Administrasi
Niaga/Bisnis), 8(3), 154-162.

Oktaviani, F., & Rustandi, Di. (2018). Implementasi Digital Marketing dalam
Membangun Brand Awareness. PRofesi Humas, 3(1), 1-20.

Rahmawati, N. D., Winarso, W., & Anas, H. (2023). Pengaruh Flash Sale, Live
Shopping, dan Electronic Word of Mouth terhadap Keputusan Pembelian



133

pada Brand Skintific di Shopee (Studi Kasus Mahasiswa Bhayangkara
Jakarta Raya). Jurnal Economina, 2(10), 2740-2755.

Salsabila, F., & Fitria, S. (2023). ANALISIS PERKEMBANGAN BISNIS
SKINCARE DENGAN MENGGUNAKAN LIVE STREAMING TIKTOK
SEBAGAI MEDIA PROMOSI (Studi Pada Brand Skincare Lokal Alldays).
Diponegoro Journal of Management, 12(4), 10-22.

Sutisna, S. E. (2002). Perilaku konsumen dan komunikasi pemasaran.

Sugiyono, S. (2016). Metode Penelitian Kuantitatif, Kualitatif, dan R&D Cetakan
ke-23. Bandung: CV Alfabeta.

Sugiyono, D. (2010). Metodologi Penelitian Bisnis. Alf. Bandung.

Sugiyono, D. (2013). Metodologi Penelitian Bisnis. Alf. Bandung

Shimp, T. A. (2003). Periklanan Promosi Aspek Tambahan Komunikasi Terpadu
Jilid 1. Jakarta: Erlangga.

Sofiana, A., & Dewanti, R. L. (2023). The Influence of Live Streaming, Content
Marketing and Ease of Transactions on Purchasing Decisions MSME
Culinary Snacks Products. International Conference on Business,
Economics & Management for Sustainable Future, 12-20.

Wang, Y., Lu, Z., Cao, P., Chu, J., Wang, H., & Wattenhofer, R. (2022). How Live
Streaming Changes Shopping Decisions in E-commerce: A Study of Live
Streaming Commerce. Computer Supported Cooperative Work (CSCW),
31(4), 701-729. https://doi.org/10.1007/s10606-022-09439-2

Zhang, B., Li, J., Feng, Y., & Liu, D. (2023). Factors Analysis of Consumers’
Purchasing Intention Under the Background of Live E-commerce Shopping.
Journal of Internet Technology, 24(3), 809-815.
https://doi.org/10.53106/160792642023052403023

Wang Zhaoxing, S.-J. L.-R. (2018). Factors Influencing Product Purchase
Intention in Taobao Live Streaming Shopping. Journal of Digital Contents
Society Vol. 19, No. 4, pp. 649-659, Apr-2018, 649-659

Zhu, W., Mou, J., & Benyoucef, M. (2019). Exploring purchase intention in cross-
border E-commerce: A three stage model. Journal of Retailing and

Consumer Services, 51, 320-330.



