
 

178 
 

DAFTAR PUSTAKA 

 

Adriansyah, Dani, and Marheni Eka Saputri. 2020. “Pengaruh Promosi Penjualan 

Terhadap Kepuasan Pelanggan Melalui Keputusan Pembelian Sebagai 

Variabel Intervening Pada Pengguna Go-Food Di Bandung.” 3(3):123–28. 

 

Afandi, Pandi. 2018. Manajemen Sumber Daya Manusia: Teori, Konsep Dan 

Indikator. Pekanbaru:Zanafa. 

 

Alfin, Muhammad Rheza, and Sahidillah Nurdin. 2017. “Pengaruh Store 

Atmosphere Pada Kepuasan Pelanggan Yang Berimplikasi Pada Loyalitas 

Pelanggan.” 1(2):249–58. 

 

Ali, Hasan. 2018. Marketing Dan Kasus – Kasus Pilihan (Cetakan Pertama Ed). 

Yogyakarta: Media Pressindo. 

 

Amstrong, Gary, Philip Kotler, Valerie Thrifts, and Lilly Anne Buchwittz. 2017. 

Marketing An Introduction. 10th editi. Pearson Toronto. 

 

Anderson, Steve, and Liem Gai Sin. 2020. “The Influence of Store Atmosphere on 

Purchasing Decisions and Customer Satisfaction : A Case Study at the Pacific 

Restaurant , Blitar.” 70–78. 

 

Asrinta, Prasasti Sekar. 2018. “The Influence of Sales Promotion and Store 

Atmosphere towards Impulse Buying with Shopping Emotion as Intervening 

Variable.” Journal of Tesearch in Management 1(2):23–33. 

 

Baharuddin, Ade, and Budi Sudaryanto. 2021. “Pengaruh Store Athmosphere 

Terhadap Repurchese Decision Dan Loyalitas Konsumen Pada Coffee Shop ( 

Studi Pada Konsumen Coffee Shop Di Semarang ).” 10:1–6. 

 

Cavallone, Mauro. 2017. Mauro Cavallone Marketing and Customer Loyalty. 

Sapienza University of Rome, Rome, Italy. 

 

Evans, Joel R. 2018. Retail Management. Thirteen E. United Kingdom: Pearson. 

 

Firatmadi, Agung. 2017. “Pengaruh Kualitas Pelayanan Dan Persepsi Harga 

Terhadap Kepuasan Pelanggan Serta Dampaknya Terhadap Loyalitas 

Pelanggan.” 2(2):80–105. 

 

Hadita. 2019. “The Promotions And Prices On Customer Satisfaction‘s Fast Food 

Restaurant.” Journal of Business and Management 3(1):25–38. 

 

Hasibuan, Malayu S. .. 2019. Manajemen Sumber Daya Manusia: Edisi Revisi. 

Jakarta: Pt. Bumi Aksara. 



179 
 

 

Heerde, Harald J. Va., and Scott A. Neslin. 2017. Handbook Of Marketing Decision 

Models. New York: Springer. 

 

Hery. 2019. Manajemen Pemasaran. Jakarta: PT.Grasindo. 

 

Hill, Nigel, and Alexander Jim. 2017. The Handbook of Customer Satisfaction and 

Loyalty Measurement 3rd Edition. 3rd Editio. New York: Routledge. 

 

Hutabarat, Wiranti M. .., and Bulan Prabawani. 2020. “Pengaruh Experiential 

Marketing Dan Sales Promotion Terhadap Loyalitas Pelanggan Dengan 

Kepuasan Pelanggan Sebagai Variabel Intervening Pada Pelanggan Go-Ride 

Semarang.” Jurnal Ilmu Administrasi Bisnis 9(2):12–22. doi: 

10.14710/jiab.2020.27155. 

 

Hutt, Michael D., and Thomas W. Speh. 2018. Business Marketing 

Management:B2B. tenth edit. United States: SOUTH-WESTERN CENGAGE 

Learning. 

 

Intan, Dian Retno, Riris Nadia, Syafrilia Gurning, and Litna Nurjannah Ginting. 

2021. “Pengaruh Store Atmosphere Terhadap Kepuasan Dan Loyalitas 

Konsumen.” 23(1):84–89. 

 

Iskandar, Ahmad Syarif, Denok Sunarsi, and Rofiq Noorman Haryadi. 2022. 

“Pengaruh Promosi Dan Store Atmosphere Terhadap Kepuasan Konsumen 

Pada PiGeonhole Coffee Di Bintaro Tanggerang Selatan.” 2. 

 

Jannah, Rihul, and Ifayani Haanurat. 2019. “The Influence of Product Quality and 

Promotion on Customer Satisfaction and Its Impact on Customer Coffee Shop 

Makassar.” International Conference on Accounting, Business & Economics 

7:201–6. 

 

Juanim. 2020. Analisis Jalur Dalam Riset Pemasaran Pengolahan Data SPSS & 

LISREL. Bandung: PT. Refika Aditama. 

 

Katarika, Dita Murinda. 2017. “Pengaruh Store Atmosphere Terhadap Keputusan 

Pembelian Pada Coffee Shop Di Bandung.” 1(2):162–71. 

 

Kolonio, Jeremia, and Djurwati Soepeno. 2019. “Effect Of Service Quality , Trust 

, Dan Consumer Satisfaction Terhadap Consumer Loyalty Pada CV. Marine 

Fiberglass.” 7(1):831–40. 

 

Kotler, Philip, and Gary Armstrong. 2018. Principles of Marketing. 17th editi. 

United Kingdom: Pearson Education Limited. 

 

Kotler, Philip, and Kevin Lane Keller. 2016. Marketing Management. 15 edition. 

Global Edition: Pearson. 



180 
 

 

Kotler, Philip, and Kevin Lane Keller. 2018. Marketing Management (Pearson 

Education In Terjemahan Bob Sabran). 15th Editi. Erlangga. 

 

Levy, Michael, Barton A. Weitz, and Dhruv Grewal. 2019. Retail Management 10th 

Edition. 10th Editi. New York: McGraw-Hill education. 

 

Malau, Herman. 2017. Manajemen Pemasaran. Alfabeta, Bandung. 

 

Maulida, Arina Robbyatul, Trias Setyowati, and Ira Puspitadewi S. 2022. 

“Pengaruh Kualitas Pelayanan , Store Atmosphere , Dan Promosi Terhadap 

Kepuasan Pelanggan ( Studi Kasus Kedai Pesenkopi Jember ).” 570–83. 

 

Monica, Krisjayanti, and Hermani. 2018. “The Influence of Store Atmosphere and 

Service Quality on Customer Loyalty (Case Study on Icos Cafe Customers).” 

Journal of International Business Administration 7(3):226–36. 

 

Mullins, Laurie J. 2017. Management & Organisational Behaviour. Eleventh E. 

new York : Pearson. 

 

Nurjaya, and Heri Erlangga. 2020. “Pengaruh Store Atmosphere Terhadap 

Keputusan Pembelian Konsumen Pada Starbucks Di Wilayah Cianjur.” 

2(4):637–43. 

 

Nurwulandri, Andini, and Septi Maharani. 2021. “Pengaruh Harga, Produk, 

Distribusi Dan Promosi Terhadap Kepuasan Konsumen Dan Dampaknya Pada 

Loyalitas Pelanggan Kedai Kopi COFFEE 19 CAFÉ.” 5(3):465–93. 

 

Putri, Budi Rahayu Utama. 2017. Manajemen Pemasaran. Denpasar: Universitas 

Udayana. 

 

Richard Bryan, Baladu. 2021. “The Effect of Service Quality and Sales Promotion 

on Customer Loyalty with Customer Satisfaction as an Intervening at Djournal 

Coffee Tunjungan.” Journal of Research in Management 8(1). 

 

Robbins, Stephen P., and Mary Coutler. 2017. Organizational Behavior. Pearson, 

Prentice Hall. 

 

Russo, Ivan, and Ilenia Confente. 2017. Customer Loyalty and Supply Chain 

Management. New York: Routledge. 

 

Saputra, D., and S. Margaretha. 2020. “The Effect of Consumer-Based Brand 

Equity on Customer Satisfaction and Brand Loyalty in the Coffee Bean & Tea 

Leaf or Maxx Coffee.” Advances in Economics, Business and Management 

Research 115(Insyma):293–98. 

 

 



181 
 

 

Saputri, Gisela Gea. 2022. “The Influence Of Store Atmosphere, Service Quality, 

And Product Quality Toward Customer Loyalty With Satisfaction As A 

Mediating Variable (Study on Cold ‘N Brew Coffee Shop).” (Doctoral 

dissertation, Universitas Muhammadiyah) Surakarta). 

 

Sartor, Marco. 2019. “Customer Satisfaction Analyses.” Pp. 109–16 in Quality 

Management: Tools, Methods, and Standards, edited by M. Sartor and G. 

Orzes. Emerald Publishing Limited. 

 

Shultz, William J. 2018. Manajemen Pemasaran Dan Pemasaran Jasa:Ediri Revisi 

Ahli Bahasa Buchari Alma. edited by W. J. Shultz. CV. Alfabeta Bandung. 

 

Sudiyarto, Sabda Pebriana, and Setyo Pasurdi. 2021. “Pengaruh Store Atmosphere, 

Brand Image, Dan Kualitas Layanan Terhadap Kepuasan Konsumen Kedai 

Kopi.” Ilmiah Ekonomi, Manajemen Dan Agribisni 9(1). 

 

Sugiyono. 2017. Metode Penelitian Kuantitatif, Kualitatif, Dan R&D. Bandung: 

CV. Alfabeta Bandung. 

 

Sugiyono. 2021. Metode Penelitian Kuantitatif, Kualitatif, Dan R&D. Bandung: 

CV. Alfabeta Bandung. 

 

Sunarsi, Denok. 2020. “Pengaruh Bauran Pemasaran Dan Kualitas Pelayanan 

Terhadap Kepuasan Konsumen Pada Giant Dept Store Cabang Bsd 

Tangerang.” E-Mabis: Jurnal Ekonomi Manajemen Dan Bisnis 21(1):7–13. 

doi: 10.29103/e-mabis.v21i1.473. 

 

Suryana, Popo, and Mohammad Rifal Haryadi. 2019. “Stores Atmosphere and 

Promotion On Customer.” 18(1):2012–16. 

 

Sutrisno, Rico Ilham, and Darmawan Didit. 2022. “Pengaruh Promosi Penjualan, 

Diversifikasi Produk Dan Harga Terhadap Kepuasan Pelanggan.” 2(1):1–12. 

 

Terry, George Robert. 2018. Principles of Management. Chicago: Homewood, 

Illinois. 

 

Tim, L., and Dion D. Barata. 2017. “The Effect of Store Atmosphere, Sales 

Promotion and Retail Services to Customer Satisfaction and Its Impact on the 

Retail Customer Loyalty at Lotte Mart.” International Information Institute 

4(1). 

 

Tjiptono, Fandy. 2017. Strategi Pemasaran (Edisi 4). CV.Andi, Yogyakarta. 

 

Tomczak, Torsten, Sven Reinecke, and Alferd Kuss. 2018. Strategic Marketing. 

Berlin,Germany: Springer Gabler. 

 



182 
 

 

Tuffahati, Saphira. 2022. “The Effect of Prices, Sales Promotion and Store 

Atmosphere on Consumer Satisfaction at Starbucks Coffee Mall of 

Indonesia.” 8(4):3728–39. 

 

Utami,Whidya, Christina. 2017. Manajemen Ritel: Strategi &Implementasi 

Operasional Bisnis Ritel. Bandung: Kencana. 

 

Utami, Wiry. 2017. “Pengaruh Kualitas Layanan Elektronik Pada Loyalitas 

(Kepuasan Sebagai Variabel Mediasi).” III(6):20–32. 

 

Vriska, Putu, Putu Agung, and I. Made Surya Prayoga. 2021. “Pengaruh Strore 

Athmosphere, Lokasi Dan Kualitas Pelayanan Terhadap Kepuasan Konsumen 

Pada Langkah Coffe Shop.” 2:102–8. 

 

Welsa, Heny, and Muhamad Khoiri. 2019. “Pengaruh Kualiatas Layanan Dan Store 

Atmosphere Terhadap Kepuasan Pelanggan Melalui Keputusan Pembelian 

Sebagai Variabel Intervening ( Studi Kasus Pada Konsumen Di Restoran 

Toean Watiman Yogyakarta ) Henny Welsa Muhamad Khoironi.” 1–16. 

 

Widiastuti. 2021. “Pengaruh Store Atmoshphere Dan Kualitas Pelayanan Terhadap 

Loyalitas Konsumen Dengan Kepuasan Konsumen Sebagai Variabel 

Moderating.” Jorunal Business and Entreprenurship 5(1). 

 

Wirakanda, Gugum Gumilang, and Apriyanti. 2020. “Pengaruh Sales Promotion 

Terhadap Keputusan Pembelian (Studi Kasus Di Blibi.Com).” 10:1–11. 

 

Zeithaml, Valarie A., Mary Jo. Bitner, and Dwayne D. Gremler. 2018. Service 

Marketing; Integrating Customer Focus Across the Firm 7th Ed. edited by 7th 

Edition. Mc Graw-Hill,New York. 

 

https://opendata.jabarprov.go.id/     15 Janurari 2022 

 

 

https://opendata.jabarprov.go.id/

