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ABSTRACT 

 

This study aims to determine: How much the quality of service affects the 

loyalty of visitors to the hot spring tourist attraction of Mount Galunggung Kab. 

Tasikmalaya. 

This research is a quantitative research with survey method. The 

population in this study were visitors to the hot springs of Mount Galunggung, 

Kab. Tasikmalaya. The sampling technique used was non- probability sampling 

by choosing to use accidental sampling /convenience sampling with a total sample 

of 99 people. Data collection techniques were carried out through primary data 

and secondary data. Primary data is by conducting observations, interviews, and 

questionnaires. While the secondary data by conducting a literature study. 

The results of this study indicate that service quality affects the loyalty of 

visitors to the Mount Galunggung hot spring tourist attraction, Kab. Tasikmalaya. 

This can be seen from the results of the coefficient of determination which states 

that the contribution of the service quality variable to the visitor loyalty variable is 

58.1%. And the rest, 41.9% of visitor loyalty variables are given by other 

unidentified factors. 

Suggestions that researchers can put forward include: the manager of the 

Mount Galunggung hot spring tourist attraction should pay more attention to the 

quality of services that will be provided to tourists such as facilities and 

infrastructure, available facilities, security at tourist objects that must be 

improved, and road access that must be improved. again for the convenience and 

loyalty of the tourists. 
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ABSTRAK 

Panilitian ieu dimaksudkeun pikeun nangtoskeun: Sakumaha kualitas jasa 

mangaruhan kana kasatiaan pengunjung kana tempat wisata Gunung Hotél panas 

gunung Galunggung, Kab. Tasikmalaya. 

Panilitian ieu mangrupikeun panilitian kuantitatif kalayan metode survey. 

Populasi dina panilitian ieu mangrupikeun pangunjung kana cai cai panas Gunung 

Galunggung, Kab. Tasikmalaya. Téknik sampling ngagunakeun sampling teu tiasa 

didaptarkeun ku milih ngagunakeun sampling teu kahaja (kebeneran) / sampling 

genah (kasaluyuan) kalayan ukuran sampelna 99 jalma. Téhnik ngumpulkeun data 

dilaksanakeun ngaliwatan data primér jeung data sékundér. Data primér nyaéta ku 

ngalaksanakeun obsérvasi, wawancara, sareng angket. Samentawis éta, data 

sekundér ku ngalaksanakeun studi pustaka.  

Hasil tina panilitian ieu nunjukkeun yén kualitas layanan mangaruhan 

kana kasatiaan pengunjung tempat wisata air panas Gunung Galunggung, Kab. 

Tasikmalaya. Ieu tiasa ditingali tina hasil koefisien tekad anu nyatakeun yén 

kontribusi variabel kualitas jasa kana variabel kasatiaan pengunjung nyaéta 

58,1%. Sareng sésana, 41,9% variabel kasatiaan nganjang dibéré ku faktor anu teu 

dikenal anu sanés. 

Saran anu tiasa diteruskeun ku panaliti diantarana: pangurus tempat wisata 

air panas Gunung Galunggung kedah langkung merhatoskeun kualitas jasa anu 

bakal disayogikeun ka wisatawan sapertos fasilitas sareng prasarana, fasilitas anu 

sayogi, kaamanan di obyek wisata anu kedah ditingkatkeun, sareng aksés jalan 

anu kedah ditingkatkeun. deui pikeun genah sareng kasatiaan wisatawan. 

Kata kunci: Kualitas Layanan, Kasatiaan Pengunjung 
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