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Program Studi Desain Komunikasi Visual, Fakultas Ilmu Seni dan Sastra 

Universitas Pasundan Bandung 

 

ABSTRAK 

 

Wana wisata Batu Kuda merupakan tempat wisata alam yang cukup populer di 

Kota Bandung. Memiliki potensi wisata alam yang menarik untuk di kunjungi. 

Mempunyai bentang alam yang indah dan asri, Pepohonan pinus, dan situs Batu 

Kuda.Tetapi jika dilihat dari segi media promosi wisata, di Wana wisata Batu 

Kuda masih minim media promosi yang dirancang oleh pihak pengelola melalui 

media cetak maupun media digital. Sehingga perlu adanya perancangan media 

promosi untuk memperkenalkan daya tarik wisata kepada masyarakat Kota 

Bandung secara lebih luas. Untuk pengumpulan data yang penulis lakukan dalam 

penelitian ini yaitu menggunakan metode wawancara, observasi lapangan, 

kuisioner, dan studi literatur. Dari data yang didapat maka dibuat media 

perancangan video promosi Wana Wisata Batu Kuda sebagai media komunikasi 

utama untuk menginformasikan dan membujuk Target sasaran untuk berkunjung 

ke Wana Wisata Batu Kuda.   

 

Kata Kunci : Tempat Wisata Alam, Media Promosi, Wana Wisata Batukuda 
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DESIGN OF PROMOTIONAL FOR WANA WISATA BATU KUDA 

 

Farhan Nur Walidin 186010065 

Visual Communication Design Study Program, Faculty of Arts and Letters 

Pasundan University Bandung 

 

ABSTRACT 

 

Wana Wisata Batu Kuda is a natural tourist spot that is quite popular in the city of 

Bandung. It has interesting natural tourism potential to visit. It has beautiful and 

beautiful views, pine trees, and horse rock sites. However, in terms of tourism 

promotion, Wana Wisata Batu Kuda still lacks promotional media designed by the 

manager through print and digital media. So it is necessary to design promotional 

media to introduce tourist attractions to the wider community of Bandung City. 

For data collection, the authors conducted in this study using interviews, field 

observations, questionnaires, and literature study. From the data obtained, a media 

is designed in the form of a promotional video of Wana Wisata Batu Kuda as the 

main communication medium to inform and persuade the target audience to visit 

Wana Wisata Batu Kuda. 

 

Keywords: Nature Tourism Places, Promotional Media, Batukuda Tourism Area 

 

 

 

 

 

 

 

 

 

 

 

 



                                                                           ix Universitas Pasundan 
 

DAFTAR ISI 

 

LEMBAR PENGESAHAN  .................................................................................... i 

HALAMAN PENGESAHAN  ................................................................................. ii 

KATA PENGANTAR  ............................................................................................. iii 

UCAPAN TERIMAKASIH DAN LEMBAR PERSEMBAHAN ........................ iv 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI............................. vi 

TUGAS AKHIR UNTUK KEPENTINGAN AKADEMIS 

ABSTRACT .............................................................................................................. vii 

DAFTAR GAMBAR ................................................................................................ xiii 

DAFTAR TABEL..................................................................................................... xv 

DAFTAR LAMPIRAN ............................................................................................ xvi 

DAFTAR ISI ............................................................................................................. ix 

BAB I PENDAHULUAN ......................................................................................... 1 

    1.1. Latar Belakang............................................................................................. 1  

1.2. Rumusan masalah ........................................................................................ 3 

1.3. Lingkup Perancangan .................................................................................. 3 

1.4. Manfaat Perancangan .................................................................................. 4 

1.5. Skema Perancangan ..................................................................................... 6 

1.6. Metode Perancangan ................................................................................... 7 

1.6.1.    Metode Pengumpulan Data ................................................................... 7 

1.6.2.     Tahapan Perancangan  .......................................................................... 9 

1.6.3.    Metode Analisis Data ............................................................................. 10 

1.7. Sistematika Penulisan .................................................................................. 11 

BAB II LANDASAN TEORI  ....................................................................................... 12 

2.1. Promosi  ...................................................................................................... 12  



                                                                           x Universitas Pasundan 
 

2.1.1. Tujuan Promosi  ......................................................................................... 12 

2.1.2. Fungsi Promosi .......................................................................................... 12 

2.1.3. Strategi Promosi  .................................................................................. 14 

2.1.4. Media Promosi  .................................................................................... 15 

2.2. Prinsip Desain  .............................................................................................. 16 

2.3. Unsur Desain  ................................................................................................ 18 

2.3.1. Teori Warna  ............................................................................................. 20 

2.3.2. Tipografi  .................................................................................................. 22 

2.3.3 Layout  ....................................................................................................... 24 

2.3.4 Sinematografi  ............................................................................................ 25 

2.4. Wana Wisata  ................................................................................................ 26 

2.5 Pariwisata  ...................................................................................................... 26 

2.5.1.Komponen Wisata ...................................................................................... 27 

2.5.2.Tujuan Wisata  ........................................................................................... 28 

2.5.3. Daya Tarik Wisata  ................................................................................... 28 

2.5.4. Proses Keputusan Berkunjung Wisatawan  .............................................. 29 

2.6. Video  ............................................................................................................. 30 

2.6.1 Storytelling ................................................................................................. 30 

BAB III ANALISA DATA ...................................................................................... 31 

3.1. Data dan Analisis Penelitian  .................................................................... 31 

3.1.1.Wana Wisata Batu Kuda  ........................................................................... 31  

3.1.2. Kondisi Geografis, Topografi, dan Demografi  ........................................ 33 

3.1.3. Sarana dan Prasarana Penunjang  Wana Wisata Batukuda  ...................... 37 

3.1.4. Aksesibilitas  ............................................................................................. 38 

3.1.5. Sumber Daya Wisata ................................................................................. 39 



                                                                           xi Universitas Pasundan 
 

3.1.6. Potensi Wisata  .......................................................................................... 40 

3.1.7. Analisa Pengunjung  ................................................................................. 46 

3.1.8. Karakteristik Pengunjung  ......................................................................... 47 

3.1.9. Data Wawancara  ...................................................................................... 48 

3.1.10. Data Kuisioner  ....................................................................................... 52 

3.2. Data dan Analisis Target  .......................................................................... 53 

3.2.1. Consumer Journey  ................................................................................... 54 

3.2.2. Studi Indikator Target  .............................................................................. 60 

3.2.3. Studi Indikator Gunung  ............................................................................ 61 

3.2.4. Preferensi Visual  ...................................................................................... 62 

3.3. Analisis Permasalahan  .................................................................................. 66 

3.3.1. Analisis SWOT  ........................................................................................ 66 

3.3.2. Analisis 5W 1H  ........................................................................................ 67 

3.4. Consumer Insight  ........................................................................................... 69 

3.4.1. Positioning  ............................................................................................... 69 

3.4.2.Keyword ..................................................................................................... 70 

3.4.3. What To Say .............................................................................................. 70 

BAB IV  PERANCANGAN ..................................................................................... 72 

4.1. Konsep Komunikasi .................................................................................. 72 

4.1.1. Tujuan Komunikasi  ............................................................................. 72 

4.1.2. Strategi Komunikasi  ............................................................................ 72 

4.2. Konsep Media  ........................................................................................... 73 

4.2.1. Tujuan Media  ...................................................................................... 73 

4.2.2. Strategi Media  ..................................................................................... 74 

4.3. Konsep Kreatif  .......................................................................................... 76 

4.3.1. Creative Brief  ...................................................................................... 76 



                                                                           xii Universitas Pasundan 
 

4.3.2. Konsep Visual  ..................................................................................... 79 

4.3.3. Konsep Warna  ..................................................................................... 80 

4.3.4. Konsep Tipografi  ................................................................................ 80 

4.3.5.  Konsep Audio ...................................................................................... 81 

4.3.6. Konsep Verbal  ..................................................................................... 81 

4.3.7. Konsep Desain  .................................................................................... 81 

4.3.8. Jadwal Media  ...................................................................................... 82 

4.3.9. Biaya Media  ........................................................................................ 83 

4.4 Visualisasi  .................................................................................................. 84 

4.4.1.  Media Utama  ........................................................................................ 84 

4.4.2. Media Pendukung   ............................................................................... 97 

 

BAB V PENUTUP  ................................................................................................... 104 

5.1. Simpulan  ..................................................................................................... 104 

5.2. Saran  ........................................................................................................... 104 

DAFTAR PUSTAKA 

LAMPIRAN 

 

 

 

 

 

 

 

 

 

 



                                                                           xiii Universitas Pasundan 
 

DAFTAR GAMBAR 

Gambar.1.1. Skema Perancangan .............................................................................. 6 

Gambar.1.2. Tahapan Perancangan  ........................................................................... 9 

Gambar.2.1. Visit Desicion Process  .......................................................................... 29 

Gambar.3.1. Area Wana Wisata Batukuda  ............................................................... 33 

Gambar.3.2. Kondisi Geografis Wana Wisata Batukuda  .......................................... 34 

Gambar.3.3. Komposisi Penduduk Berdasarkan tingkat Pedidikan  ......................... 36 

Gambar 3.4.Komposisi Penduduk Berdasarkan Jenis Pekerjaan  .............................. 36 

Gambar.3.5 Sarana-prasarana penunjang Wana Wisata Batu Kuda  ......................... 38 

Gambar.3.6. Aksesibilitas Menuju Wana Wisata Batukuda  ..................................... 39 

Gambar.3.7.Suasana Camping Di Wana Wisata Batukuda  ...................................... 40 

Gambar.3.8.Situs Batu Kuda  ..................................................................................... 41 

Gambar.3.9.Upacara Ritual Ruwatan Leuweung  ...................................................... 43 

Gambar.3.10. Menara Pandang  ................................................................................. 44 

Gambar.3.11. Gunung Manglayang  .......................................................................... 45 

Gambar.3.12.Pepohonan Hijau  ................................................................................. 46 

Gambar 3.13. Bagan Jumlah Pengunjung Wana Wisata Batu Kuda  ........................ 46 

Gambar.3.14.Studi Indikator Target  ......................................................................... 60 

Gambar.3.15. Studi Indikator Gunung  ...................................................................... 61 

Gambar.3.16.Referensi Visual  .................................................................................. 62 

Gambar.3.17.Referensi Desain  ................................................................................. 63 

Gambar.3.18.Referensi Media  .................................................................................. 64 

Gambar.3.19.Moodboard  .......................................................................................... 65 

Gambar.4.1. Konsep Warna  ...................................................................................... 80 

Gambar.4.2. Konsep Tipografi .................................................................................. 80 

Gambar 4.3. Logo Promosi Wana Wisata Batu Kuda  .............................................. 82 



                                                                           xiv Universitas Pasundan 
 

Gambar.4.4.Hasil Final Footage   .............................................................................. 86 

Gambar.4.5.Storyboard   ............................................................................................ 95 

Gambar.4.6. Seluruh Visual  ...................................................................................... 103 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



                                                                           xv Universitas Pasundan 
 

DAFTAR TABEL 

Tabel 3.1.Sarana-prasarana penunjang Wana Wisata Batu Kuda .........................37 

Tabel.3.2. Target Audience 1 ................................................................................57 

Tabel.3.3.Target Audience 2..................................................................................59 

Tabel.4.1. Tabel AISAS.........................................................................................75 

Tabel.4.2.Jadwal Media.........................................................................................82 

Tabel.4.3. Biaya Media..........................................................................................83 

Tabel.4.4.Storyline.................................................................................................88 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



                                                                           xvi Universitas Pasundan 
 

DAFTAR LAMPIRAN 

Lampiran 1.1. Dokumentasi Observasi dan Wawancara 

Lampiran 1.2. Proses Brainstroming dan Sketsa Perancangan 

Lampiran 1.3. Proses Produksi Promosi Wana Wisata Batukuda 

 

 

 

 

 

 

 


