
 

 

DAFTAR PUSTAKA 

 

Aileen, Ezra, Orlando Gaberamos, Innocentius Bernarto, and Henry Pasaribu. 

2021. Enrichment: Journal of Management The Effect Of Social Media 

Marketing, Word Of Mouth, And Effectiveness Of Advertisi" 

Amanda P. Santoso. 2017. “Pengaruh Konten Post Instagram Terhadap Online 

Engagement: Studi Kasus Pada Lima Merek Pakaian Wanita.” Jurnal Teknik 

Its 6(1). 

Ansari, Sinoka, Ghishwa Ansari, Muhammad Umar Ghori, and Abdul Ghafoor 

Kazi. 2019. “Impact of Brand Awareness and Social Media Content 

Marketing on Consumer Purchase Decision.” Journal of Public Value and 

Administration Insights 2(2): 5–10. 

Azzari, Vitor, and Anderson Pelissari. 2020. “Does Brand Awareness Influences 

Purchase Intention? The Mediation Role of Brand Equity Dimensions.” 

Brazilian Business Review 17(6): 669–85.. 

Chi, Hsin Kuang, Huery Ren Yeh, and Ya Ting Yang. 2009. “The Impact of 

Brand Awareness on Consumer Purchase Intenuon: The Mediating Effect of 

Perceived Quality and Brand Loyalty.” 4(1): 135–44. 

Cleo. 2021. “The Influence of Social Media Marketing Activities on Purchase 

Intention Through Brand Awareness.” KnE Social Sciences.  

Eliasari, P., and I. Sukaatmadja. 2017. “Pengaruh Brand Awareness Terhadap 

Purchase-Intention Dimediasi Oleh Perceived-Quality Dan-Brand-Loyalty.” 

E-Jurnal Manajemen Universitas Udayana 6(12): 248810. 

Emini, Adelina, and Jusuf Zeqiri. 2021. “The Impact of Social Media Marketing 

on Purchase Intention in a Transition Economy: The Mediating Role of 

Brand Awareness and Brand Engagement.” ENTRENOVA - ENTerprise 

REsearch InNOVAtion 7(1): 262–72. 

Endro Arifin, and Achmad Fachrodji. 2016. “PENGARUH PERSEPSI 

KUALITAS PRODUK, CITRA MEREK DAN PROMOSI TERHADAP 

MINAT BELI KONSUMEN BAN ACHILLES DI JAKARTA SELATAN.” 

4(1): 1–23. 

Fadhila, Nida, and Harry Soesanto. 2016. “STUDI TENTANG SOCIAL MEDIA 

MARKETING Dan BRAND AWARENESS,WORD OF MOUTH 

TERHADAP MINAT BELI PRODUK MOMMILK(Studi Pada Pengguna 

Instagram,Mahasiswa Universitas Diponegoro).” Diponegoro Journal of 

Management 5(2010): 1–9.  

Johan, Riche Cynthia. 2016. “MASSIVE OPEN ONLINE COURSE (MOOC) 

DALAM MENINGKATKAN KOMPETENSI LITERASI INFORMASI 



 

 

 

GURU PUSTAKAWAN SEKOLAH.” PEDAGOGIA Jurnal Ilmu 

Pendidikan 13(1): 203.  

Juanim. 2020. Analisis Jalur Dalam Riset Pemasaran. Bandung: PT Refika 

Aditama. 

Kaunang, Pingkan Theodora. 2013. “The Effect of Brand Image, Price and 

Perceived Quality on Customer Purchase Intention in Planet Surf Manado.” 

1(4) 

Kotler, Philip, Armstrong. 2016. Manajemen Pemasran Jilid 1 Edisi Ke 13. 

Jakarta, Indonesia: Erlanga. 

Navitha Sulthana, A., and S. Vasantha. 2021. “Mediating Role of Perceived 

Quality between Social Media Trust and Purchase Intention.”  

Ngafifi, Muhamad. 2014. “KEMAJUAN TEKNOLOGI DAN POLA HIDUP 

MANUSIA DALAM PERSPEKTIF SOSIAL BUDAYA.” Jurnal 

Pembangunan Pendidikan: Fondasi dan Aplikasi 2(1).  

Nurhasanah, E, and K Karyaningsih. 2021. “Pengaruh Brand Image Dan 

Perceived Quality Terhadap Minat Beli Pada Website Sophie Paris.” YUME: 

Journal of … 4(1) 

Pradhita, Arina. 2018. “The Influence of Brand Awareness on Repurchase 

Intention: The Mediating Role of Brand Loyalty and Perceived Quality (a 

Study on Ready To Drink Coffee’S Customers in Malang).” 51(1): 51. 

Sadek, Heba, Sarah Elwy, and Mohamed Eldallal. 2018. “The Impact of Social 

Media Brand Communication on Consumer-Based Brand Equity Dimensions 

through Facebook in Fast Moving Consumer Goods: The Case of Egypt.” 

Journal of Business & Retail Management Research 12(02).  

Saputra, Andy. 2015. “Peran Inkubator Bisnis Dalam Mengembangkan Digital 

Startup Lokal Di Indonesia.” Jurnal Ilmiah Mahasiswa Universitas Surabaya 

4(1) 

Shahid, Zarlish; et al. 2017. “The Impact of Brand Awareness on The Consumers 

’ Purchase Brand Knowledge Brand Equity Brand Loyalty Percieved Quality 

Brand Awareness Brand Image.” Journal of Marketing and Consumer 

Research 33 

Soewandi, Melinda. 2015. “The Impact of Social Media Communication Forms 

on Brand Equity Dimensions and Consumer Purchase Intention.” iBuss 

Management 3(2) 

Sugiyono. 2016. Metode Penelitian Kuantitatif, Kualitatif, Dan R&D. Bandung: 

Alfabeta. 

 

 


	DAFTAR PUSTAKA

