ABSTRACT

This study aims to provide an overview of how Islamic Corporate Social responsibility
Disclosure, Reputation and Islamic Banking Performance in Isalmic Commercial Banks listed of the
Financial Service Authority in 2018-2020 and to know the effect of Islamic Corporate Social
Responsibility, Reputation and Financial Performance.

The research method that used in this study is descriptive and verification method. The
populatin of this study was 12 Islamic Commercial Banks which were listed on the Financial Service
Authority in the period 2018-2020. The method of selecting this study sample using a purposive
sampling method with a total of 5 islamic commercial banks that meets the criteria. Data analysis was
performed using the classic assumption test and hypotesis testing with multiple linear regression.

Based on the results of the study, most of the Islamic commercial banks listed on the
Indonesia Stock Exchange for the period 2018-2020 Islamic Corporate Social Responsibility are in the
medium category, for Reputation is in the very high category and financial performance is in the very
high category. Partially Islamic Corporate Social Responsibility affects financial performance,
reputation affects financial performance and. And simultaneously Islamic Corporate Social
Responsibility and Reputation affect financial performance
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