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ABSTRAK
Peneliti Strategi Pemasaran Produk Jasa Kurir Dalam Menghadapi Persaingan Pasar J&T Express Jawa Barat dilatarbelakangi oleh semakin menjamurnya dunia bisnis modern seperti e-commerce dan bisnis online mengakibatkan perusahaan jasa pengiriman bersaing semakin ketat.
Hasil penelitian ini adalah peneliti mengetahui dan mendiskripsikan strategi pemasaran produk yang dilakukan oleh J&T Express Jawa barat telah melakukan beberapa strategi pemasaran produk menggunakan tujuh unsur mencakup bauran pemasaran yaitu: (1) Produk unggulan J&T Express yaitu layanan gratis jemput ditempat, dan didukung oleh beberapa produk lainnya seperti gratis ongkir, DFOD, potongan ongkir, panggilan bebas pulsa, operasional 365 hari, kunjungan, aplikasi dan website; (2) Harga, dalam penentuan harga J&T Express mempertimbangkan melalui berat dan jarak serta pertimbangan-pertimbangan lain seperti layanan dan fasilitas; (3) Tempat distribusi, letak J&T Express Jawa Barat tersebar diseluruh wilayah kecamatan di Kabupaten Jawa Barat, letaknya juga strategis dan mudah ditemukan oleh konsumen dan calon konsumen; (4) Promosi, J&T Express Cabang Jember melakukan berbagai macam promosi yaitu advertising, personal selling, direc marketing dan sales promotion; (5) Orang atau karyawan, dalam menjaga kualitas karyawan J&T Express Jawa Barat memberikan pelatihan-pelatihan, briefing, gathering, evaluasi dan reward; (6) Proses, J&T Express memiliki dua proses penting dalam menjalankan tugasnya sebagai perusahaan jasa pengiriman barang yaitu process incoming dan process outgoing; (7) Bukti fisik, merupakan bauran pemasaran yang mendukung segala aktivitas yang dilakukan oleh J&T Express, biasanya bukti fisik umum yang dimiliki oleh J&T Express Jawa barat yaitu gedung, tempat parkir, komputer, logo, dan transportasi.

Kata kunci : Strategi Pemasaran Produk Jasa Kurir Dalam Menghadapi Pesaingan Pasar J&T Express Jawa Barat.
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ABSTRACT


Researcher of Marketing Strategy for Courier Service Products in Facing Market Competition J&T Express West Java is motivated by the increasingly mushrooming modern business world such as e-commerce and online business, resulting in shipping service companies competing increasingly fiercely.
The results of this study are that researchers know and describe the product marketing strategy carried out by J&T Express West Java has carried out several product marketing strategies using seven elements including the marketing mix, namely: (1) J&T Express's superior product, namely free pick-up and drop-off services, and is supported by several products. others such as free shipping, DFOD, postage discounts, toll-free calls, 365 days operations, visits, applications and websites; (2) Price, in determining the price of J&T Express considering weight and distance as well as other considerations such as services and facilities; (3) Distribution points, the location of J&T Express West Java is spread throughout the sub-districts in West Java Regency, the location is also strategic and easy to find by consumers and potential customers; (4) Promotion, J&T Express Jember Branch carries out various kinds of promotions, namely advertising, personal selling, direct marketing and sales promotion; (5) People or employees, in maintaining the quality of J&T Express West Java employees provide trainings, briefings, gatherings, evaluations and rewards; (6) Process, J&T Express has two important processes in carrying out its duties as a freight forwarder, namely the incoming and outgoing processes; (7) Physical evidence, is a marketing mix that supports all activities carried out by J&T Express, usually general physical evidence owned by J&T Express West Java, namely buildings, parking lots, computers, logos, and transportation.

Keywords: Courier Service Product Marketing Strategy in Facing Market Competition J&T Express West Java.
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