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The purpose of this study is to determine whether there is an effect of
Company Size, Profitability and Media Exposure on Disclosure of Carbon
Emissions. Secondary data types, quantitative research methods with data
collection techniques through documentation. The population used in this study is
data on manufacturing companies listed on the Indonesia Stock Exchange in
2016-2018. The sample collection technique used purposive sampling and
obtained a sample of 15 companies so that the total sample was 45. Analysis of
the data for testing the hypothesis in this study using multiple linear regression

analysis.

ased on the results of the analysis conducted, it shows that company size,
Profitablity and media exposure significantly influence carbon emission

disclosure
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