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ABSTRACT 

           Reading is an activity to receive information through writing. The writer was 

interested in conducting research on "Learning Studying Evaluates The Submission of Offers 

and Approvals in Negotiation Text Using Audiovisual Media on Class X Bandung Middle 

Vocational School 3 2018/2019 Academic Year". The results of the writer are as follows: 1) 

Researchers are able to plan, implement, and evaluate learning evaluate the submission, of 

bid, and approvals in the negotiating text. This can be proven by the average value of 

planning and implementation of learning obtained by writer at 3.93 and included in the 

excellent category; (2) Grade X students of Middle Vocational School 3 of Bandung are able 

to take part in learning to study evaluate the submission, of bid, and approvals in the 

negotiating text. This can be proven based on the students getting the results of the pretest 

and posttest; (3) Learning outcomes in the experimental class obtained an average of 40,59 

and posttest results with an average of 72,81. While the average result of the control class 

pretest is 39,70 and the posttest value is 71,63; 4) Use of Audiovisual media Audiovisual is 

used in learning evaluate the submission, of bid, and approvals in the negotiating text . This 

is evident in the Independent Sample t Test which shows the results of Asymp. Sig. (2-tailed) 

of 0,052 high than 0.05. If the result is Asymp.Sig. (2-tailed) of 0,000 high than 0.05; 5) 

There is a difference in the effectiveness of the Audiovisual media as an experimental class 

with the Picture media as the control class in learning learning evaluate the submission, of 

bid, and approvals in the negotiating text. N-gain score test showed that the average value 

for the experimental class of 79,39 entered into the effective category, while in the control 

class it was 52,92 ineffective categories. 

 

Keywords: Learning studying evaluates the Submission, of offers, and approvals in 

negotiation text, Audiovisual media 

 


