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ABSTRACT

This study aims to determine creative product learning and entrepreneurship,
interest in student entrepreneurship as well as the influence of creative and
entrepreneurial product learning on the interest in entrepreneurship in class Xl
Mechanical Engineering Expertise Program Academic students at Vocational
School Pasundan 2 Bandung in the academic year 2018/2019. In this study the
survey was the research method used, with a sample of 82 students. Data analysis
in this study uses simple linear regression analysis with the results of the study
showing the recapitulation of the average score of respondents’ responses to
creative product learning and entrepreneurship by 4.06 (81.2%) while the interest
in entrepreneurship is 4.27 (85.36%) . Thus, it can be concluded that the responses
of respondents to the influence of creative and entrepreneurial product learning on
the interest in entrepreneurship is "Very Good". Based on the analysis of the data
that has been obtained, the results of the study are the influence of creative product
learning and entrepreneurship, which is seen from the calculation of the coefficient
of determination with the value of R Square of 0.661. This states that the variable
X has an effect of 66.1% on the Y variable and the remaining 33.9% is influenced
by other factors.
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