ABSTRACT
This study entitled "MARKETING COMMUNICATION STRATEGY OF TUKU COFFEE SHOP IN SOUTH JAKARTA AREA" Qualitative Study of Marketing Communication of Tuku Cipete Coffee Shop in South Jakarta Region. The purpose and usefulness of this research is to know the advertising strategy at the Tuku Coffee Shop, how is the public relations strategy at the Tuku Coffee Shop, how is the sponsorship event strategy at the Tuku Coffee Shop, how is the sales promotion strategy at the Tuku Coffee Shop, and how is the personal selling strategy at the Tuku Coffee Shop.


The research method used by researchers in this study is a case study, with a type of qualitative research. Data collection techniques used in this study are library studies and field studies namely field observations and in-depth interviews. The selection of informants is done through an observation process


Based on the results of the study, obtained an illustration that the Tuku Coffee Shop advertising applies in using advertising, the Tuku Coffee Shop only uses social media to build consumer awareness of their brand. Tuku Coffee Shop uses public relations in planning concepts and marketing communication strategies that they will start, all the activities in the planning concept carried out by the Tuku Coffee Shop are to make an activity. The role of public relations is quite influential in implementing the Tuku Coffee Shop programs. 

Through sponsorship events conducted by the Tuku Coffee Shop, targeting so that consumers or the public are increasingly aware and aware of the existence of the Tuku Coffee Shop with the events that have included the Tuku Coffee Shop in it. In applying the sales promotion Tuku Coffee Shop is targeting the target market by providing attractive promos that make the public more interested. The Tuku Coffee Shop does not do personal selling because it is considered not relevant enough to be used considering that the products they offer are place facilities, where consumers usually go directly to their place.


The thing that researchers want to recommend as input material is based on the results of research conducted, namely that the Tuku Coffee Shop can optimize its promotional activities so that consumers know the benefits of this product more deeply.

