DAFTAR PUSTAKA

Ali, Hasan. 2015. Tourism Marketing. Yogyakarta: Center for Academic
Publishing Service.

Baruna Hadi Brata, Shilvana Husaini, Hapzi Ali. 2017. The influence of quality
products promotion and location to product purchase decision on Nitchi At
PT. Jaya Swarasa Agung in Central Jakarta. Saudi J business management
vol.2

Buchari, Alma. 2014. Manajemen pemasaran dan pemasaran jasa.
Alfabeta. Bandung.

Carunisa Mulya Firdausy dan Rani Idawati. 2017. Effect of service quality, price
and promotion on customurs purchase decision of traveloka online tickets in
Jakarta, Indonesia. International journal of management science and
businsess administration Vol.1 No.2

Cha, Jiyoung. 2011. Exploring the internet as a unique shoppin channel to sell
both real and virtual items: a comparison of factors affecting
purchaseintention and consumer characteristics. Journal of Electronic
Commerce Research,12 (2), 115

Dheo Adisatya. 2017. Pengaruh Bauran promosi terhadap proses keputusan
pembelian dominos pizza kota Bandung. Jurnal manajemen Vol 4 No 2.

Diah Khairiyah dan Melda yunita. 2016. Pengaruh nilai emosional nilai sosial, nilai
kualitas dan nilai fungsional terhadap proses keputusan pembelian sepeda
motor merek TVS di kota Bengkulu. Jurnal manajemen kinerja VVol.36 No.1

Elmubarok Zaim. 2008. Membumikan Pendidikan Nilai. Alfabeta. Bandung.

Erna Ferinna Dewi. 2016. Pengaruh nilai-nilai hedonis dan konsep dirio terhadap
keputusan pembelian dan dampaknya pada loyalitas merek di Surabaya. E-
jurnal manajemen kinerja VVol.2 No.2

Fairfield, J. 2005.Virtual Property. Boston University Law Review, Vol. 85, pp

Fandy Tjiptono. 2016. Strategi Pemasaran. Edisi Ke-5. CV Andi. Yogyakarta.

Guo, & Barnes. 2012. Explaining Purchasing Behavior Within World of Warcratft.
Journal of Computer Information Systems.

174



175

Habibur Rohman. 2014. Pengaruh Bauran promosi terhadap proses keputusan
pembelian pada handphone evercross Lamongan. Jurnal Administrasi bisnis
vol 16 No 1

Ho, Cheng-Hsun. dan Wu, Ting-Yun. 2012. Factors Affecting Intent to Purchase
Virtual Goods in Online Games. International Journal of Electronic Business
Management. Vol. 10, No. 3, pp. 204-212.

I Gusti Ary Suryawathy. Made Tamba. 2015. The Influence of Tourism Attributes
and Promotion on the Consumer Image and Decision to visit Kintamani
Ecotourism, Bangli Regency. Management and Organizational Studies Vol.
2 No. 3.

I Nyoman Gede Sudiarta, | Wayan sujana, Anik Yuesti. 2018. Analysis of Service
Quality and Promotion on Decision and Satisfaction of Foreign Visitors on
Pandawa Beach Ecotourism in Badung Regency. International Journal of
Contemporary Research and Review. Vol. 9, Issue. 06.

Indrajit. Richardus Eko. 2002. Membangun Aplikasi E-Government. PT Elek
Media Komputindo. Jakarta.

Jerry C. Olson dan Peter J. Paul. 2014. Perilaku konsumen dan strategi pemasaran.
Edisi Sembilan. Buku 2. Penerbit salemba empat. Jakarta.

Junio Andraeti et, al. 2013. The Analysis of Product attribut,, Price, Place,
Promotion and Service Quality on Customers Buying Decisin of Convenience
Store (A survey of Young Adult in Bekasi, West Java, Indonesia).
Internasional Journal of Advances in Management and Economics. Vol. 2,
No. 72-78.

Kotler, Philip and Gary Amstrong. 2014. Principles Of Marketing, 15th Ed, Global
Edition Pearson Education, New Jersey.

Kotler, Philip and Kevin Lane Keller, 2016: Marketing Management, 15th Editon.
New Jersey: Pearson Prentice Hall, Inc.

Lanni Parlina dan Putu Nina Madiawati. 2016. Pengaruh bauran promosi terhadap
proses keputusan pembelian pada kedai ice cream over lips (LOL) Bandung. Jurnal
Manajemen Vol,3 No.3 Desember 2016

Laudon, Kenneth C dan Jane P. Laudon. 2012. Management System: Managing the
Digital Firm Twelfth Edition. New Jersey: Prentice Hall.

Mullins, John W dan Orville C Walker. 2013. Marketing Management: A Strategic
Decision-Making Approach, 8th Edition, McGraw-Hill International Edition.



176

Neta, Soni and Verghese Manoj (2013. Imapact of Sales Promostion Tools on
Customer’s Purchase Decision Toward White Good at Burg and Bhilai
Region of CD, India. Research Journal of Management Sciences. Vol. 2 No.7.

Nurul Fuadiyah. 2016. Pengaruh Nilai utilitarian dan nilai hedonic terhadap proses
keputusan pembelian. Jurnal administrasi bisnis VVol. 36 No.1

O’Brien dan Marakas. 2016. Management System Information. McGraw Hill.
New York.

Oladepo, Onigbind E Isaac and Odunham I Samuel Abimbola. 2015. The Influence
of Brand Image and Promotion Mix on Consumers Buying Decision — A Study
of Beverage Consumers in Lagos State, Nigeria. British Journal of Marketing
Studies Vol.3, No.4

Rambat Lupiyoadi. 2013. Manajemen Pemasaran Jasa. Salemba Empat. Jakarta.

Schiffman, L.G. dan Kanuk. 2012. Consumer Behaviour. USA: New Jersey
Prentice Hall.

Sofyan Syafri. 2015. Analisis Kritis atas Laporan Keuangan. Edisi 1-10. Rajawali
Pers. Jakarta.

Sankrusme, Sinsee. 2017. Potential Development Strategies on Marine and Beach
Tourism. Hamburg: Anchor Academic Publishing.

Singgih Santoso. 2012. Panduan Lengkap SPSS Versi 20. PT Elex Media
Komputindo. Jakarta.

Sangadji, E.M., dan Sopiah. 2013. Prilaku Konsumen: Pendekatan Praktis
Disertai:Himpunan Jurnal Penelitian. Penerbit Andi. Yogyakarta.

Schultz, J Williams, 2015, Outline Of Marketing, Littlefield, Adam & Co.

Shirisha, M and Sucharitha. 2017. The Impact of Promotional Mix on Customers
Purchasing Decisions. Inspira-Journal of Commerce, Economics &
Computer Science (JCECS) Volume 03. No. 03.

Silvia sari sitompul dan Mastono. 2017. Analisis pengaruh promosi, nilai dan
kepercayaan terhadap keputusan pembelian online Di Lazada.co.id pada
mahasiswa STIE pelita Indonesia. Jurnal procuration VVol. 5 No.1

Sofyan. Assauri. 2013. Manajemen Pemasaran. Rajawali Pers. Jakarta.



177

Solomon, Michael. R. 2015. Consumer Behavior: Buying, Having and Being, 11th
Edition. New Jersey: Prentice-Hall.

Sugiyono. 2017. Metode Penelitian Kuantitatif, kualitatif dan R&D. Alfabeta.
Bandung.

Stanton, William J. 2012. Fundamental of Marketing. 10 Edition. Mc. Graw-Hill
International Edition, New York.

Sri Hartini. 2016. Pengaruh nilai informasi dan dorongan iklan terhadap keputusan
pembelian smartphone Samsung. Jurnal akuntasi dan bisnis Vol. 2 No.2

Sweeney, J. C., & Soutar, G. N. 2005.  Consumer  perceived value: The
development of a multiple item scale. Journal of retailing, 77(2), 203-220

Turban, Efrain, Linda Volonino. 2010. Information Technology for Management,
7" Edition John Willey & Sons, Asia.

Terry, George R. 2014. Principle of Management. Alih bahasa: Malayu Hasibuan.
Edisi Revisi. Bumi Aksara. Jakarta

Woodruff, Robert B. 2005. Customer Value : The Next Source for Competitive
Advantage, Journal of the Academy of Marketing Science, Vol. 25, No. 2, 139
- 153.

Yukimanda. 2010. Pengertian Nilai Menurut Para Ahli. Yukimanda Blogspot.
Jakarta



