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Abstrak
Literasi media (media literacy) adalah kemampuan untuk memahami, menganalisis, dan mendekonstruksi pencitraan media. Literasi media merupakan studi dan analisis mengenai media.
Penelitian ini berjudul Literasi Media Media Sosial Di Kalangan Pelajar SMA Pasundan 1 Bandung. Metode penelitian yang digunakan adalah metode penelitian kualitatif, dengan teknik pengumpulan data berupa wawancara mendalam, observasi partisipan studi kajian pustaka dan studi dokumentasi. Teknik analisis dalam penelitian ini dilakukan dengan menggunakan teknik reduksi data, penyajian data dan conclusion drawing atau verification.
Berdasarkan hasil penelitian maka diperoleh hasil, bahwa Kemampuan literasi media sosial di kalangan pelajar SMA Pasundan 1 terhadap penyebaran informasi melalui media sosial line dan instagram. Dari semua kemampuan literasi media, pelajar SMA Pasundan 1 hanya menguasai kemampuan multitasking namun masih belum menguasai kemampuan yang membutuhkan pemikiran kritis dan kecakapan interaksi sosial seperti simulation, appropriation, collective intelligence, judgment, negotiation, dan visualization. Motif siswa SMA Pasundan 1 dalam penyebaran informasi media sosial line dan instagramadalah hanya kecenderungan ikut-ikutan orang lain, ikutan trending topik yang sedang ramai, hanya menunjukkan eksistentsi diri agar bisa dikenal orang banyak, dan tentunya hal tersebut kemudian berujung kepentingan pribadi untuk menambah pengikut di media sosial instagram dan line. Terdapat tindakan-tindakan lain dari sebagian siswa SMA Pasundan 1 Bandung terhadap penyebaran informasi bahwa dengan sikap skeptis atau hanya memilih diam, tidak ikut-ikutan orang lain jika mendapatkan informasi yang belum tentu benar, hal ini merupakan tindakan sesuai dalam meliterasi media terkait penyebaran informasi.







ABSTRACT

Media literacy is the ability to understand, analyze, and deconstruct media imaging. Media literacy is a study and analysis of media.
This research is entitled Literacy of Social Media Media among Students in SMA Pasundan 1 Bandung. The research method used is a qualitative research method, with data collection techniques in the form of in-depth interviews, participant observation of literature review studies and documentation studies. The analysis technique in this study was carried out using data reduction techniques, data presentation and conclusion drawing or verification.
Based on the results of the study, it was obtained the results, that the ability of social media literacy among high school students of Pasundan 1 to disseminate information through social media online and Instagram. Of all media literacy skills, Pasundan 1 high school students only master multitasking skills but still have not mastered abilities that require critical thinking and social interaction skills such as simulation, appropriation, collective intelligence, judgment, negotiation, and visualization. The motives of Pasundan 1 high school students in disseminating information on social line and Instagram media are only the tendency of others to follow along, following the trending topics that are crowded, only showing self-consistency in order to be known by many people, and of course this will lead to personal interests to add followers on Instagram and online social media. There are other actions of some Pasundan 1 Bandung high school students towards the dissemination of information that with skepticism or just choosing to be silent, other people do not follow if they get information that is not necessarily true, this is an appropriate action in the media mediation related to information dissemination.
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