ABSTRACT

Kantor Pelayanan Pajak is a Government committee that arrange tax collecting from citizen based on Undang-Undang Dasar. One of Kantor Pelayanan Pajak Tegalega  task is to all the tax payer distributing tax payer. The issue that faced by KPP Tegalega is moments delivery message let us attention to phsicology element tax payer, answer place (area) building message and stylistics that to use collecting taxes message still unclear. All those cases presumably caused by the component-component of message not already apply in complete, such as, structure, style and appeals.

The aim of this research is to know the influence of taxes message build positive attitude of tax payers PPh OP at Kelurahan Sukahaji. The method of this research is analysis descriptive while technique is collecting data to pass literature review, observation non-participan, structure interview and distribute questioner. To analyse data it is a validity test with used MSI (methode success of interval) where data with scale ordinal have to interval, realibility test, simple linear regression test, coefficient of correlation of rank spearman test, and coefficient determination test.

Based on data the result of research indicating that be positive from simple regression linear test influence of message to positive attitude tax payers PPh OP in Kelurahan Sukahaji, if based hipotesis test to get issue t count 7,461 and t table 0,254, so t count > t table  meanings summing up on sample can generalition that fowards influence message build positive attitude. others be got also coefficient determination equal to 45.7%. this matter indicate that message own influence with positive attitude tax payer and the rest 54,3% is other to doubt, knowledge and consciouness.

Obstacle that are faced by KPP Tegalega in to do their obligation is caused by the lack attention to psicology place ( area) in taxes message delivery, the lack attention to spend way message, the limiting of SDM to have of skill or potency on taxes message arrangement.

The writter suggest that at to do as good characteristic observation tax payer every taxes message delivery, message as good not only delivery in public place about to deliver on kecamatan, kelurahan office or home area, message as good to spend with language or terms easy to understand and add humour message but not to much (out of main message which is delivered), cooperation to do with force specialist for tax message arrange, training to make department information weither to all official in Kantor Pelayanan Pajak Tegalega.
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