ABSTRACT
PT. Pusri is a company which producting and marketing fertilize, wich has distributed all of fertilize arround Indonesia. One in West Java - Bandung ,  establish with name PT. Pusri PPD Jabar

Problems faced by PT. Pusri PPD Jabar are the increasing for the market demand of fertilize at some place. However, the supply for full fill of the farmer needs and there is much the differensiation from realistic sells. That all things caused by, the accurancy of the data and information is not valid, and the company not proffesional to organize the element inside the company system.
Objective from this research ,knowing the effect marketing information system depend on market demand in PT. Pupuk Sriwidjaja PPD Jabar. The method using analitic descriptif with collection data from interview, observation, questioner and study literature.
The data showing the effect of marketing information  system depend on market demand in PT. Pusri PPD Jabar showed by Y=7,849+0,306X. This formula showing that, there is positif influance from variable X depends on variable Y. However, the result from Coefisien Corelation Rank Speareman get rs equal by 528 that means, the corelation Marketing Information System depends on market demand having influance at the middle level. The result from the calculation Determinasi Coefisient (Kd) showing, the contribution X depend on Y is 27,87% and the left showed by other factor. Signification test of Coefisien Corelation Rank Spearman n=20 with differnsiation level 0,05Y equal by 0,377, so that the result is very significant, and the condusion Ho reffused and Hi accepted.
The difficulties for applying this system is hard to get good quality information. So that, to face that diffuculties optimize human sourches from marketing, and optimize the reports and the company do some observation and have some discussion with manager from other company.

Some advices that researcher offering, company should be give some training for marketing and make a marketing riset independently, and complete the software application for marketing.
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