ABSTRACT


PT. BPR Pamanukan is a company in banking services. This bank has two major problems in holding the activities of Marketing Public Relations, namely: PT. BPR Pamanukan Bangunarta give less information to public about SIMAPAN and the candidate of customers have less trust to the product of PT. BPR Pamanukan Bangunarta, especially SIMAPAN. Those two problems are expectedly caused by inadequate frequency or intensity to inform the material activities of Marketing Public Relations to public and low communicator credibility.


This research has the aim to find out the influence of Marketing Public Relations to the customer’s decision to be the bank customer. The researcher uses the explanatory survey research method. In the mean while, the method used to collect data is by literature study, field research, non-participants observation, the interview with Public Relation Staffs of PT. BPR Pamanukan, and giving questions to 83 respondents. 

Based on the data explored by the research, Marketing Public Relations influences the customer’s decision to be the customer of SIMAPAN in PT. BPR Pamanukan Bangunarta. Simple analysis linear regression of SPSS calculation is 0,491 and table critical point at N=83 is 1,666, so the hypotheses test is 3,9515>1,666 which defines clearly that there is a positive influence between Marketing Public Relations and the customer’s decision to be the customer of SIMAPAN in PT. BPR Pamanukan Bangunarta. Beside that, there is also a determination coefficient 16,16% which shows that Marketing Public Relations relates to the customer’s decision, and the rest 83,84% is determined by the factors outside the Marketing Public Relations. 

The obstacles faced by the company are less manpower and the competition of the similar product from the national banks.
PT. BPR Pamanukan Bangunarta held some efforts to overcome the obstacles, namely: recruiting more manpower to support the activities of Marketing Public Relations, and redesigning its products to be more competitive. 

The suggestions recommended by the researcher to the company for recruit more new qualified and experienced manpower for Public Relation Staff or to create a new and competitive product so that it will be more competitive with the similar product of the other banks, and to organize more the activities of Marketing Public Relations.
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