ABSTRACT

This research is titled Amanda Brownies Marketing Communication Strategy In Improving Customer Loyalty.


The main aim of this study a of this research is to description, analyzing data, and get information amanda brownies marketing communication strategy in improving customer loyalty. And also to add and deepen the good rescarcher knowledge of theory and also its application, and to know to hit the efforts conducted to overcome the resistance.

The research of method is using metod survey with descriptive data analysis, that is research method depicting condition detailed hit event or occurrences of pursuant to fact and data that happened at the time of doing observation, interview, and the equates spreading to responder. Thecnique of gathering sample used in this research is using tecnique insidental sampling. The sample technicque shown to the respondent or anyone can be used as a sample if the person is suitable as a data source, that’s people who often shop at Amanda Brownies. With a total sample 100 people.

The result from this research is the amanda brownies marketing communication strategy  having very important function , perhaps in improving customer loyaltyand Amanda Brownies promotion still less be optimal in its spreading.

Finally. Thing which wish the researcher recommended upon which input for Amanda Brownies Company to take advantage of as much as possible communication media, both print and electronic media, in order to improve all segments of consumers and customers so that companies can compete with companies similar products that are currently mushrooming in central community.

