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Promotion is one of the important activities in marketing management, because promotion is a company activity in its effort to communicate with consumers. Promotion is the desire to offer incentives within a certain period to encourage the wishes of potential customers, sellers or intermediaries.


Based on the data obtained from the results of research, that the contribution or influence of the Promotion on Sales Objective is equal to 80.28% or it can be said also, that the variance that occurs in the variable of Sales Destination (Y) 80.28% is determined by the variance that occurs in the Promotion variable (X). The rest, at 19.72% is determined by other factors outside of research, such as sales, marketing and others.
The obstacles facing Screamous Clothing in the implementation of promotions to increase sales. Limitations of social media selection or advertising messages, so that advertising messages are not up to the consumer. Online promotion activities are not run optimally, so sales can not reach the target.

Given these obstacles, the researchers advise, Screamous Clothing should recruit human resources who understand or who have expertise in the field of information technology to support the implementation of promotions through the web or online. Companies should conduct research on promotions and sales methods so that the products offered can be maximized, profits can be achieved and the company will continue to grow. Companies should conduct promotional strategies both online and offline.
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