ABSTRACT

The research was titled PERCEPTION OF YOUTH IN BASO MAS TATTO BANDUNG. Bandung is a culinary paradise. Almost every month, maybe even every week, in this city there is always a new cafe and restaurants. One that a new place is Baso Mas Tatto which is targeted for a gathering place for young children.

The research purpose to find  the sensation, attention, and interpretation in order to know the perception of youth on Baso Mas Tatto that until now the center of attention and many interested citizens of the Bandung city, especially teenagers.
The method  in this research is using qualitative research methods, with theoretical perception of Deddy Mulyana. With qualitative research methods,  researchers can obtain the data by using interview and direct observation so that data can complement this research. And to produce descriptive data have the shape of the word or  spoken from people and behaviors that can be observed.

The results from the research is the perception or experience of objects of youth in Baso Mas Tatto with a place that is comfortable and unique, with many interesting games, good for the wear gather of youth that is designed like a coffee shop novelty, and foods that fit the tastes and plenty of menu options that are unique and affordable price that is after the public visited several times Baso Mas Tatto and in comparison with other coffee shop or cafe. The perceived impact of the youth with their Baso Mas Tatto , teenagers now in the city of Bandung to gather with friends while discussion or task, not just talk that is ordinary, but being gathered together quality and useful. Although unconsciously make the teens be classified hedonism community who just want to look fancy and life seen affluent. Back to the people how he chose the necessary be required are not excessive.
Seeing the reality is not Baso Mas Tatto the changing lifestyle of the people, especially of youth, but Baso Mas Tatto follow the lifestyle of youth to now because the business name especially in the culinary field competing so it should see the market share own behavior or lifestyle of the youth in the city of Bandung.
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