
Abstract  

 

The purpose of this study is to examine the effect of Environmental 

Perormance and Media Exposure to Corporate Social Responsibility Disclosure 

Moderated by Leverage. This study population is a manuafactur company listed 

on Indonesian Stock Exchange 2011-2015. Samples were taken by using 

purposive sampling method in order to obtain a sample of 10 companies. The data 

analysis technique used Moderatied Regressin Analysis (MRA). The result reveals 

that Environmental Perormance and Media Exposure sensitivity have a effect on 

Corporate Social Responsibility Disclosure  

 The result reveals of moderate is  Leverage  moderate sensitivity have a 

effect the relationship Environmental Perormance on Corporate Social 

Responsibility Disclosure and Leverage  moderate no effect relationship Media 

Exposure on Corporate Social Responsibility Disclosure. The result of 

simultaneous research Leverage  moderate sensitivity have a effect relationship 

Environmental Perormance and Media Exposure to Corporate Social 

Responsibility Disclosure  
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Abstrak 

 

Penelitian ini dimaksudkan untuk menguji pengaruh Environmental 

Performace dan Media Exposure terhadap Pengungkapan Corporate Social 

Responsibility yang dimoderasi oleh Leverage. Studi pada perusahaan manufaktur 

yang terdatar di Bursa Efek Indonesia Tahun 2011-2015. Sampel diambil dengan 

menggunakan reknik Purposive Sampling denagn penilaian kriteria tertentu 

dengan sampel 10 perusahaan. Teknik analisis data menggunakan Moderatied 

Regressin Analysis (MRA). Hasil penelitian mengemukakan bahwa Environmental 

Performance dan Media Exposure berpengaruh terhadap pengungkapan 

Corporate Social Responsibility. 

Hasil penelitian moderasi mengemukakan bahwa variabel moderasi 

Leverage memiliki pengaruh antara hubungan  Environmental Performance 

terhadap pengungkapan Corporate Social Responsibiliy, dan variabel moderasi 

Leverage tidak memiliki pengaruh antara hubungan Media Exposure terhadap 

pengungkapan Corporate Social Responsibiliy. Penelitian secara simultan 

menunujukan bahwa variabel moderasi Leverage berpengaruh antara hubungan 

Environmental Performance dan Media Exposure terhadap pengungkapan 

Corporate Social Responsibiliy. 

 

Kata Kunci : Environmental Performance, Media Exposure, Leverage dan 

pengungkapan Corporate Social Responsibiliy. 

 

 

 

 

  

 


