Chapter I

Introduction
This chapter explains general objectives in taking research paper. It describes every titles and subtitles from the writer’s analysis. It makes reader understand easily to catch what the writer’s explanation in research paper by reading this chapter, because it also organized well in arranging observation steps without ignore the content. The whole explanation would be presented below.

1.1. Background of study
Bandung as the second largest city in Indonesia, It has many potential in tourism.  The geography in Bandung is cold climate because of the highland plantation area, the varieties of food, the cheaper fashion shops located in factory outlets and distribution outlets, golf courses, and the zoo, are some of the attractions of the city.  Especially as one of shopping destination, Bandung is popular in Malaysian and Singapore.  Beside that Bandung is famous as place of naturals and shopping, also known as place of culinary.  

Bandung with million potential of tourism, it makes benefit for Bandung residents, government and businessman in Bandung.  Being visited by the tourist to Bandung, it increases tourism sector in Bandung.  By visiting of tourist, Bandung has facilities for supporting tourism activity such as: Accommodation, Transportation, Culinary, Tourism spot and Accessibility.  The all things have been filled to support tourism, and then the tourist comes and enjoys the interesting place that Bandung offers.  

Many potential of tourism in Bandung such as the naturals, culinary and shopping as destination, one kind of tourism is potential for Bandung is MICE.  MICE (meeting, incentive, conference (conventions) and exhibition (event)) is used to refer to a particular type of tourism in which large groups, usually planned well in advance, are brought together for some particular purpose. Recently, there has been an industry trend towards using the term meetings industry to avoid confusion from the acronym.  Other industry educators are recommending the use of "Events Industry" to be an umbrella term for the vast scope of the meeting and events profession.

Lately it has been a trend in the tourism market to replace this term to "The Meetings Industry".   MICE sector is a world of untapped well in Indonesia.   Though it is one of the mainstays of MICE tourism in some developed countries and MICE is one promising business world.  But only some Indonesian parties especially Bandung which want to play in MICE. Perhaps one reason is the lack of knowledge on MICE in Indonesia. But in Indonesia have started their educational institutions that provide education about the MICE.  Many countries that have made ​​MICE sector as one of the tourism potential. 

According to ICCA 2008 Indonesia is in 33th for MICE destination in Asia Pacific and Middle East.  MICE are an activity for big group with good plan in one purpose.
Bandung city is near to the Capital city, Jakarta.  It makes good opportunity to Bandung being destination of MICE in Indonesia, after Jakarta, and Bali.  Mr. Panca R. Sarungu the CEO of Raja MICE and Chief Executive of Indonesia MICE & Corporate Travel Mart said Bandung have good opportunity for MICE and supports by hotel more 250 units and because of those being one of reason why Bandung chosen as place of event yearly of RajaMICE.com
Deputy Minister of Tourism and Creative Economy, Sapta Nirwandar told, Bandung is favorite place for tourist, which is now a still need place for MICE event and Bandung could be another choice.  Bandung has a lot of hotel, but those cannot accommodate more people.
Bandung now is developing his facilities; prepare to welcome MICE as new purpose.  Such as Bandung International Convention Centre near Gedung Sate, Baros International Convention Centre in Cimahi, Jalak Harupat Stadium in Soreang, International Airport Husein Sastranegara, where issued will be changed to International Airport Kertajati in Majalengka.


Many hotels give facilities for MICE members, such as room, meal and meeting room.  MICE member doesn’t one or two people come, but 20 or more.  That’s why many hotels competing in MICE facilities to attracting costumer.
1.2. Identification of the Problems
1. Bandung can make a Convention Centre in huge capacity.
2. Bandung can be destination of MICE, with all potential have already exist and other facilities which is still developing.  
3. Bandung has many potential of tourism, but in MICE sector needs fixing and good arrangement of building and facilities such as accommodation, transportation and access.
Although Bandung has potential of tourism, but MICE cannot work as well, because Bandung needs good prepare in accommodation, transportation and access.  MICE member average is businessman, which is the spending of money bigger than other visitors.
1.3. Research Questions

In studying The Influencing of MICE in Increasing Room revenue in Horison Hotel Bandung, the writer has some questions:

1. Do MICE influence room revenue in Horison Hotel Bandung?
2. How is the promotion of MICE in Horison Hotel Bandung?
3. How is the standardization of MICE in Horison Hotel Bandung?
1.4. Limitation of Problems
In this paper, the writer wants to analyze the role of MICE in increasing room revenue in Horison Hotel Bandung.  Much kind of visitors in hotel, but how far MICE influencing the room revenue in class hotel such as, The Horison Hotel Bandung.  Then how the sales marketing Horison hotel staff to promotion MICE to costumers. MICE including in corporate type guest, it’s one of type guest which is using almost facilities in Hotel; room, meeting room, dining room, and hall.  That’s why Horison hotel have to give a good standard of MICE facilities, which it will be discuss the standardization facilities of MICE in Horison hotel.     The writer wants to focus the role of MICE in hotel to increasing room revenue.
1.5. Objectives of the Study

According to the problem of the study, the writer has some purposes of this study, they are: 
1. To analyze the role of MICE in increasing room revenue in Horison Hotel Bandung.
2. To find out how the promotion of MICE to attract customers.
3. To find out the things of standardization MICE in hotel should prepared.
1.6. Significances of the Study

This paper has some main benefits not only for the writer but also for the readers. Here are the significances: 

1. Give information and knowledge for student of English Department of how far MICE could influence revenue by rent room in hotel.
2. Provide some information about standardization of Hotel being destination of MICE sector.
3. Give more knowledge how far the role of MICE in giving influence in increasing room revenue in hotel.
1.7. Organization of this Research Paper

Arranging systematically in this paper became important thing. The writer has organized every chapter in this research paper, those are the organization:

Chapter I (Introduction).  It explain about arrangement of the research‘s foundation. It consist background of the study, identification of research problem, research question, limitation of the study, rationale, objectives of the study, research methodology (research design and technique of collecting data), and organization of the research paper.

Chapter II (Theoretical Foundation). This chapter deals with some related theoretical foundation as references and evidence writer’s research. The explanation totally of: MICE, the comprehension of hotel, the organizer of MICE, the room comprehension, the revenue comprehension, the promotion about, and the facilities of meeting and meeting package in Horison hotel.
Chapter III (Research Methodology).  This chapter give explanation method that used by writer as tool to help research question about; the role of MICE in increasing room revenue in Horison Hotel Bandung. This chapter consist research design and technique collecting data.

Chapter IV (Data Analysis and Findings). This chapter is telling the content of the research paper result. It contains data analysis, findings, and visitor’s data.

Chapter V (Conclusions and Recommendation). This is the last chapter that delivers conclusion and giving recommendations.
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