
ABSTRACT
This thesis titled "Public Opinion Regarding the iNews TV program" (Case Study of public opinion in Bandung). Speaking on television, could not be separated from the television audience. The Audience is the king who should be well served. Therefore, the management of television stations are trying their best to design or choose the programs that are expected to be preferred by audience. The preferred programs which receive high ratings are like gold mine because they are flooded by advertisements.
iNews JABAR is designed as television show that will sharpen the audience heart. According to senior producer of iNews JABAR, Rhully Nasrullah, the program is highly interested/ demanded by the advertisers. 
The purpose of this study is to determine the cpublic opinion regarding iNews JABAR program. This study is using a qualitative method with case study approach. The theory used is the Active Audience Theory, the informants were elected by purposive sampling. Data collection was conducted by interview, observation and literature study.
The result of study showed that the opinion of informants regarding the program’s hosts, contents and speakers who are presented at iNews JABAR public opinion show were quite diverse. But it could be concluded that those po had one common agreement, they agreed that program is highly qualified to host the program whose made iNews JABAR as a very attractive Television program.
For content elements, the thought that iNews JABAR presents very beneficial programs to the audience, a lot of positive insights that can be learned from it. As for the speakers, the college students thought that iNews JABAR has managed to present exceptional speakers who can move the heart as well as inspiring and motivating the audiences.
Suggestions researcher, preferably opinion research on television audiences can continue to do research on similar programs in several television stations in order to get an idea of the depth of what is liked and not liked by the audience,
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