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ABSTRAK 

 
Stigma and discrimination that occours in people living with HIV is still 
happening a lot today and that is the mental anguish that they felt. Discrimination 
that is very paintful for ODHA (Orang Dengan HIV AIDS) is discrimination from 
their family. Therefore the family is the main target in the design of this social 
campaign. The background of discrimination is the lack of information about 
HIV/AIDS and the infection of HIV. So this social campaign is basedon stigma 
and discrimination against people living with HIV aims to provide such as 
information, so that the target knows the real transmission of HIV. Where the 
mode of transmission has been known by the target know through the air, cutlery 
and contact with ODHA). This campagin aims to explain the three ways stated 
will not transmit HIV.   
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