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               This study, entitled "The Role of Public Relations of the DKM Masjid As-Shuhada in Increasing Interest in Cikampek Public Worship".
The aim of this study was to determine how the role of public relations large mosque DKM as-martyr increase interest in community worship whether is good or not, how public relations to overcome the problems that exist in the environment of public internal and external public mosque.

              This study is based on human relations theory which holds that the human component is very important in any organization or company, without man as a member of the organization or company would not exist. Therefore this theory emphasizes the importance of the individual and social relations in the life of the organization or company. In a relationship that needs good communication and programs or activities that are good to be able to increase interest in community worship.

             The method used is descriptive analysis method, wherein the method is a study that describes a characteristic of the object under study as individuals, the status of human groups, an object, a shape and a form of study approach of descriptive analysis because researchers did not look for or explain the relationship, not test hypotheses or to make specific predictions. Sampling technique used in this study using purposive sampling (sampling aims), the sampling of the population is based on certain criteria. Determination of sample criteria is necessary to avoid any miss-specification in determining the sample which will further affect the analysis results. When viewed from the enormous population, the researchers define and limit the population drawn sample of 50 samples. Then the number of samples n = 50.
Based on the results of this study concluded that the Public Relations of the As-Shuhada mosque has an important role for the mosque and the community. Where is the public relations process is already well underway, but there are still some things that are a barrier so that the public relations function in increasing interest in community worship distracted and less effective.

Suggestions that researchers want to recommend as an input to correct deficiencies that occur in public relations activities, namely Public Relations Should led them closer to the community, leadership Better Public Relations socialize with the community and make visits and invitations to people constantly studying religion.
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